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A SECOND REPORT 
ON THE GROSS 
PHOTOMOUNT STORY 
OF THE MONTH 


by Oliver Gross 


ee 


OLIVER GROSS 





“Since our series of Photomount Stories of the Month began two years 
ago, the following distinguished photographers, all faithful users of 
Gross Mounts, have made their appearance in print. It reads like the 
Blue Book of Professional Photographers. 





GEORGE ALEXANDER 
of Kirksville, Missouri 
ROBERT L. BALL 
of Corvallis, Oregon 
THE BARRINGERS 


C. BENNETTE MOORE STUDIO 
of New Orleans, La 
F. J. PECHMAN 
of Appleton & Kaukauna, Wisconsin 
D. PETERSON 


“Tt reads like the 
Blue Book of 
Professional 


Photographers” 


of Rocky Mount, North Carolina 
RAY BOSSERT 

of Toledo, Ohio 
A. A. BOSSHART 

of York, Pennsylvania 
GENE BOTSFORD 

of Phoenix, Arizona 
ORVAL & KAY COOK 

of Salinas, California 
EDWARD P. CURRY 

of Milwaukee, Wisconsin 
WALDEN 5S. FABRY 

of Nashville, Tennessee 
HENRY DWIGHT FEHLY 

of Eugene, Oregon 
LOUIS GARCIA 

of Scranton, Pennsylvania 
MARVIN E. HELGESEN 

of Janesville, Wisconsin 


of Princeton, Minnesota 
JOHN E. PLATZ 

of Milwaukee, Wisconsin 
J. P. & JO POWER 

of Duluth, Minnesota 
CLARENCE PREMO 

of Potsdam, New York 
KOURKEN RUZGERIAN 

of Pasadena, California 
LILLIAN H. TASH 

of Lewiston, Maine 
CHARLES H. TIPPLE 

of Oneonta, New York 
LESLIE A. TOMPSETT 

of South Bend, Indiana 
EDWARD J. TOPLITT 

of Beverly Hills, California 
C. TOURCOTTE 

of Muskegon, Michigan 





“And the story of course is not told yet; many more ‘Blue Book’ names 
will add their luster to the list. If one who has been working with, and 
supplying fine mounts to the best photographers of America and Canada 
for over 46 years may be permitted a little excursion into sentiment, 
| would like to say that nothing has ever given me so much pleasure 
as this tangible evidence of good will and of satisfaction mutually 


_ Flteivee Geers 



















if you are not on our 
calling list, write us for 
information in detail 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS .* TOLEDO 12, OHIO 


} Uy 


You can give your customers 


what they'll buy... 


with Ansco Superpan Press! 


No other tlm you could choose 
will produce the same easily 
controlled range of portrait ef- 
fects you can get with Ansco 
Superpan Press. 


First of all, Superpan Press 
gives unusually pleasing  re- 
sults with any of the common 
light sources- incandescent, 
fluorescent, daylight, flashbulb 
or strobe units. 


Second, Superpan Press lets 
you control the brilliance of 
your finished negatives to a re- 
markable degree by simple 
variations in developing time. 


So once you know what effect 
a customer wants, you can 
easily produce the type of por- 
trait he'll buy— if your flm 
is Ansco Superpan Press! 
ANSCO, Binghamton, N.Y. A 
Division of General Aniline & 
kilm Corporation. “From Re- 
search to Reality.” 


Ask for ANSCO SUPERPAN PRESS FILM 





HIGHLIGHTS AND SIDELIGHTS ON 


PHOTO LIGHTS 


Y deck! Marttnton _ SYLVANIA PHOTOLAMP ENGINEER 


Tiny Blue Dot Bantam 8 Flashbulb Packs Terrific Punch of Light! 


It was long known that a tiny flashbulb at the exact Bantam 8 flashbulbs are easier to carry and use. They 
focal point of a reflector would throw a terrific punch are more economical. They can be used with fixed- 
of light. Such a flashbulb would have many other ad- speed cameras as well as with the finest professional 
vantages, too. It would be more convenient to carry cameras. Best of all, they have the sure-fire dependa- 
and use, and it might even prove more economical to __ bility of all Sylvania Blue Dot flashbulbs. Why not try 


make 


But the technical problems of making a tiny flash- 
bulb were tremendous. It had to be designed for use 
with existing reflectors. That meant it had to be about 
212” long so that it would flash at the focal point of the 
reflector. It had to have an extra thick glass envelope 
to withstand the sudden great flash of heat. And in 
order to insure low cost mass production, it had to be 
designed to work with fixed-speed amateur cameras. 








them on your next assignment? 





Bantam 8 


After months of research and experimentation, Sy]- Flashbulb 


vania developed the answer—the amazing Bantam 8 
This tiny flashbulb, only 15/16” in diameter, is 2%” 
long—just the right length to place the center of its 
flash at the focal point of a reflector. Its punch of light Standard 
is terrific. Although it has a light output of only 7000 Midget Bulb 
lumen seconds—about 5 that of the famous Press 25 
there is only 2 f stop difference between them when 
they are used in a press type reflector, an almost negli- Diagram illustrates effective reflector gain 
gible difference. resulting from use of tiny Bantam 8. 














“Small Size and Big Light Make Bantam 8 a Professional Favorite!” 
RAY ARCHER, NORTHEASTERN DISTRICT SALES MANAGER 


‘You don't have to worry about running out of flash assignments. Their sure-fire dependability, their big 
bulbs when you use tiny Sylvania Bantam 8 flash punch of light assure you of getting the exact pic 
bulbs. You can easily slip two dozen of these amaz ture you want every time 

ing bulbs into your pocket before rushing out on an “Try Bantam §’s on your next assignment. See fo 
assignment. And you can use them on 95% of your yourself how easy they are to carry and uss 


SYIVAN 2 
YD 


Superflood Super-N-Larger 
Lamps x Lamps 





Sylvania Electric Products Inc., 1740 Broadway, New York 19, N. Y. 


Vv LIGHT BULBS; RADIO TUBES; TELEVISION PICTURE TUBES, ELECTRONIC PRODUCTS; ELECTRONIC TEST EQUIPMENT; FLUORESCENT LAMPS, FIXTURES, SIGN TUBING, WIRING DEVICES, TELEVISION SETS 
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We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











@ The semi-annual board meeting of the Virginia Prof 
Photog. Assn. took place in Roanoke on Jan. 25 in 
conjunction with the first meeting of the Western Dis 
trict, organized in conformity with the state associa 
tion’s new constitution and by-laws. Neil Good, Roan 
oke, is district chrm.; Herman W. Boaz, Galax, vice 
chrm.; Mrs. Good, sec.-treas. The district elected “Andy” 
McClung, Lexington, and Warren Gilbert, Roanoke, 
directors to the state organization. Business meetings 
were held on the night of the 24th and the morning 
of the 25th and that afternoon more than 150 (ama 
teurs were invited) attended a demonstration and lec 
ture by Adolf Fassbender, Hon.M.Photog., New York 
City. The 1953 Virginia convention will be held July 
26-28 at the Hotel John Marshall in Richmond. 


W The Press Photog. Assn. of New Hampshire came 
into being on Feb. 1 at Manchester, with 30 members 
already signed up. Both press photographers and free 
lance cameramen are welcome. 


@ The 12th annual convention of the Photog. Assn. of 
Michigan, held at Lansing Feb. 22-24, attracted an 
attendance of 322 and crowded the auditorium to 
capacity for each session. In the accompanying photo 


graph we see the newly elected board members: stand 


ing — left to right: Frank LeClear, Lansing, sec.-treas.; 


Robert Southgate, Ypsilanti; Charles M. Baldwin, Flint; 
Bervin Johnson; “Chick’’ Chase; seated: Del Conkright, 
Mount Pleasant, vice-pres.; Courneye Tourcotte, M.Pho- 
tog., Muskegon; Harvey G. Avery, Sturgis, pres.; Ralph 
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... if your camera and film 


could talk, they’d shout .. . 













“HEY, PUT “PUT ME IN 
FIDELITY FIDELITY 
HOLDERS IN MEI’’ HOLDERS!"’ 


RUGGED... ACCURATE 
... EASIEST TO USE 


With FIDELITY HOLDERS you 


can always tell the difference. 












Ask your dealer, or write 
for FREE literature. 


IDELT. 


MANUFACTURING COMPANY 


5147 W 














Jefferson Bivd., Los Angeles 16, Calif 

















STURDY .... 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT . . 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 
LIGHT... 

weighs less than 9 Ibs. 
DURABLE ... 

will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 










































































































































































BRUNEALU ... 


the finest tripod buy 





FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 
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Bransby; Mrs. Gertrude Arnold, M.Photog., Birmingham. 


Dates set for the 1954 convention were Feb. 28 - March 
2 and the place will be Lansing with the Hotel Olds 
as headquarters. 






@ The Minnesota Prof Photog. Assn. have established 
their convention dates for this year as Aug. 3-5. St. 
Paul will be the city and the Hotel St. Paul the place. 


@ it’s been a long time since we had word of the 
New Hampshire Prof. Photog. Assn. (it was the New 
Hampshire Soc. of Photogs. then) but according to the 
papers they held their annual meeting at the Rheault 
Studio of Manchester on Mar. 6, electing N. Morey 
Eames, M.Photog., pres.; Perry Chaloge, vice-pres.; Laur 
ier Durette, sec.-treas., all of that city. Phillip Rioux of 
Portsmouth was appointed chrm. of a legislative com 
mittee and another committee has the job of preparing 
a new set of by-laws. A speedlight demonstration was 
presented by a representative of the Dormitzer Electric 
& Mfg. Co., Cambridge, Mass. All photographers in the 
state are asked to get in touch with Mr. Durette at 
57 Manchester St., concerning membership. 





@ The Oklahoma Photog. Assn. made history at their 
convention on Feb. 22-23 at Oklahoma City by inviting 
amateur photographers and students of photography 
to meet with them. Most of the program was devoted 
to “short course” instruction and contests in numerous 
classes in the picture exhibit, plus a clinic on hand 
coloring and, as a special highlight, the staging of 
a complete wedding on Sunday to show how informal 
photographs may be made without the audience being 
aware of any unusual activity. New officers are: James 
F. White, Seminole, pres.; David Rivkin, Tulsa, vice-pres.; 
Hal Owen, Yukon, treas.; Ray Dresser, Chickasha, sec 
Also on the board are: Carol Wright, Clinton; Meyers A. 
Cornelius, Cr.Photog., Tulsa; L. A. Cathy, Tulsa; Ernest 
Curtis, Oklahoma City; Ernest Bickerton, Tulsa; Robert 
Hawks, Tulsa; Grant Ginter, Oklahoma City; Otis Black, 
Wewoka; H. O. Phillips, Ponca City; Robert Easton, 
Muskogee; Ed. West, Enid; Russell Smith, Norman; Dan 
Parlett, Cushing; Roy Baughman, Perry; William H 
Krouse, Fairview. 


Our Ninth Blue Ribbon 
Contest 


By Charles Abel, A.R.P.S., 
Hon.M.Photog. 


IF THE VOLUME of entries in our Contests continues as 
heavy as in the Ninth which closed on March 16 

we shall be compelled to require entrants to adhere 
more closely to the rules which, after all, are simple 
and reasonable enough. This Contest drew nearly twice 
as many entries as any of the eight which preceded 
it. To some extent this is due to our constantly increas 
ing circulation though probably an equal factor is the 
feeling of almost every photographer that “if that 
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Leading Photographers 1» ioustay 


PREFERRED BY 





The demands of industry are varied and when they arise, industry endeavors 
to meet them with the finest equipment obtainable. That is why the LINHOF 
SUPER-TECHNIKA has become a favorite among industrial photographers... 
preferred for its versatility, and its ready ability to cope with any situation 
which may arise, however unpredictable. 


The SUPER-TECHNIKA 4x5 combines the features of a deluxe view camera 
with all the convenient handiness of a press camera. Its Multi-Focus Range- 
finder couples to as many lenses as may be desired. Front and Back Move- 
ments provide complete flexibility for perspective and depth-of-field control. 
Its Revolving, Interchangeable Universal Back is equipped with an Ektalite 
Field Lens. Any type of standard film holder may be used, and any choice 
of negative material. No other camera can claim so many useful features. 


Rance MovEHoUSE ns Available also in 2%x3'% and 5x7, there is a SUPER- 
aces eet TECHNIKA for your particular requirements. 
Sinclair On ompany ' ? 

Available at leading dealers. 


Write for literature. (Please specify camera size.) 


Shown with 


MULTI-FOCUS : . SUPER TECKHINIKA ‘ 
VIEWFINDER . , J 4x5 


Sole U. S. ek Pa! Se eS eae 


) LINHOF salhia ts are made in Western Germany 
Ln a Distributor: KLING PHOTO CORPORATION, New York 3, N. Y., Los Angeles 46, Calif. 


PSI A 








fellow can do it, so can II’ So far as we are con 
cerned, the more the merrier. 

There were more Commercial and Pictorial entries 
this time than ever before, with the result that in this 
classification the judges for the first time felt it neces- 
sary to award three Honorable Mentions. Aside from 
these the best solution seemed to be a breakdown 
the profit you can make so easily into General Portraiture and Portraits “ Children. The 
on miniatures, oil paintings, diffi- names of the winners, and the issues in which their 
photographs will appear, are tabulated below. All 
Blue Ribbon prints rank equally, as do all Honorable 
Mention prints. The order in which the names are 


cult copies, sketches, restorations 
and the like. 

. : listed, and the issues in which the prints are to be 
These can easily pay your rent 

and probably most of your over- 
head as well. 


published, have no bearing on the ranking. Checks 
have been sent to all winners and all entries received 
to and including March 16, have been returned. All 


entries received since then are being held for the 
All you need are a few samples 


we do the work for you and 
you add your profit. What could 
be simpler? 


Tenth Contest — see the announcement elsewhere in 
this issue. 


MAY: General Portraiture 
Blue Ribbon Photograph: Eric Norstrom, 


° . . ° Austin, Texas 
Our illustrated price list w e : 

J d ane - ill b Honorable Mention: Charles E. Leininger, 
sent on request. Depere, Wis. 


Honorable Mention: E. Heller, Billy-Montigny, France 


JUNE: Commercial and Pictorial 
Blue Ribbon Photograph: Frank Chenicek, 
Big Rapids, Mich. 
Honorable Mention: Stan Rosol, Dearborn, Mich. 
Honorable Mention: Lloyd Raymond, 


Cul EULA 4 | Staten Island, N. Y. 


Honorable Mention: Emanuel Wexelman, 


f= Costs /3/ (i 


JULY: Portraits of Children 


Blue Ribbon Photograph: Helen B. Chandler, 


@ TAMCO Silver Collectors constantly re- Bluefield, W. Va. 
move harmful silver from your fixing bath . 
— prolonging life of chemicals — keeping | Honorable Mention: Ann G. Bering, 
standard hypo or ‘‘fast-fix'’ fresh and fast | Bound Brook, N. J. 

working 1/3 longer! | 


104 E. State St. Syracuse 2, N. Y. 











Honorable Mention: Newman Kraft Studio, 


TAMCO units reclaim up to $1.50 per Rochester, Minn. 


gallon in silver which we buy from youl 


Size ‘‘A‘’ TAMCO Collectors for print 
tray or portrait tank: $5.00 Postpaid 
Replacement units furnished FREE of 
harge each time. 


TODAY LN Ke] We will gladly order and have sent direct to 


ror rut SILVER COLLECTORS you, postpaid, any photographic book. Just 
TA 


DETAILS! send us your check, made payable to Charles 


Abel Incorporated. 
STATES SMELTING & REFINING CO. 
615 VICTORY ST. e LIMA, OHIO 











ie MOVIE MAKING FOR THE BEGINNER, by Herbert C. McKay 
F.R.P.S. 4’/ex6’/e, 142 pages, numerous text illustrations. Boards 
| (cover in color), $1.00 postpaid. Publisher: Crown 





A complete revision of one of the popular pocket books in 
the ‘‘Little Technical Library’’ series, first published in 1939 
and with a later second edition in 1948. Mr. McKay has long 
been an authoritative writer in the movie field and in this 


Transparent—Baby Stays “Put” 
Slickest Thing You Ever Used 
book he carefully sticks to the practical, eliminating scary 
Write For Free Circular 

or Send Check $14.50 
325 Mill St. Bristol, Pa. 


technicalities as much as possible. Any beginner with a movie 
camera will find this book definitely helpful, as well as easy 
to read 
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MComplinte Kis of Merchandising Aids 
HELPS YOU INCREASE SALES 
AND MAKE MORE PROFITS! 


Here's a “handbook” of successful studio operation and it’s just one 
of the many BIG advantages of being an Aunt Mary Approved 
Studio! This one just released is only one of a series — packed with 
sound ideas, proved selling helps, tested promotional aids, items you 
need and use every day — specially designed and prepared by por- 
trait promotional specialists — and printed in 2 or 3 colors! Every- 
thing you need for your studio —to give it that “big time” look 
and to build more prestige! Be sure to ask about this specialized 
service — it’s terrific! 


YOU CUT YOUR COSTS BY USING YOUR Auten, 


* shunt Wary srtllowauce Check aaa CLUBS 


or AMERIC A INC 


TO PAY FOR THESE 
Sales Producers . . . Prestige Builders! 


ih 
1. PROOF ENVELOPES with a suggested list for cus eee 
tomers to use in ordering additional prints. og 
2. PHOTO MAILERS in three sizes printed in two 
colors — passes all postal regulations. 

kod + 5 3. TELEPHONE DIRECTORY ADVERTISING—prepared M 

4 ads which you can use in your own directory. ore 
: 4. NEWSPAPER MATS — real stoppers for you to use 

in your local newspaper. than 


5. SALES MANUAL — “one of the greatest contribu 


tions ever made to selling photographic portraits.” 700 fine 


6. PORTRAIT PRICE LISTS — standardized price lists 


which can be changed to your requirements. Studios dis- 


7. PROOF FOLDERS — distinctive, dignified —a real 

“dress up” folder for your proofs play the 
8. MEMBERSHIP LITERATURE — keeps your name be 

ae public and helps you sell Aunt Mary Mem Aunt Mary 
9. FAMILY ALBUM LITERATURE — helps you make 

more album sales that helps sell more portraits 

10. FOLDER PROMOTING RESTORATIONS of old 

photographs — good plus business for you. 

11, STUDIO SYSTEM RECORDS — daily reports, sit 


tings, orders, sales, daily and cumulative summary. 


APPROVED et 


eearons | 


Specially trained women, 
Aunt Mary Service rep- 
resentatives, help the 
Approved Studios to gef 


business and to take al | _ y ‘ \FE 
full advantage of the i ae ; 


"For every Aunt Mary Membership you sell, 
you receive o $2 allowance check usable 
for such items as above 


Aunt Mary Plan in their 
communities. 


Write for details to: Eten | Pa ie Tt 5 
AUNT MARY BIRTHDAY CLUBS OF AMERICA Mater Rasa 








Rennick 


Photometric 


Ideal for the 
Commercial lab — 
So Simple a Child 
Can Operate it — 


Automatic control covers speeds and contrasts of 
all papers, regardiess of print size or negative 
density — 


Serves as automatic timer and voltage regulator 
especially valuable for multiple printing 
will more than pay for itself in a 


short time in paper savings and labor 

overhead PRICE 250 
WRITE DEPT. P FOR THE PINK SHEET 

A LIST OF OVER 200 USED ITEMS OF 

PHOTO EQUIPMENT ents FREE! 


GARDEN & WILLIAMS 


3266 W. PICO BLVD LOS ANGELES 19, CALIF 








WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 
ROYLAC STUDIO 7300 VINE STREET 
CINCINNATI 16, OHIO 
“The Photographer's Finisher’’ 








CONTROL WITHIN 'A°F. 


REPORTED BY USERS Get the most out of your 
negatives with the saf- 
est water control made. 
Used in leading labs for 
B & W, Color and X-Ray 
film developing. Pays 

als back its cost many 
times a year. Order 
thru photo supply firms. 
THE POWERS REGULATOR 
CO., 3403 OAKTON, 
SKOKIE, ILL. (ppas) 


THERMOSTATIC WATER MIXER 








BB ADVANCED FLASH PHOTOGRAPHY, by Rus Arnold, A.P.S.A 
4’/ex6"/e, 128 pages, numerous text illustrations, several with 
lighting diagrams. Boards (cover in color), $1.00 postpaid 
Publisher. Crown 

This member of the ‘‘Little Technical Library’’ series first 
appeared in 1949, and now appears completely revised and 
brought up-to-date so it includes the use of speedlights and 
shooting color with flash. Mr. Arnold, one of the early experi 
menters with flash photography, not only knows his subject 
from all angles (and no pun intended) but has the knack of 
writing about it interestingly. A fine book for anyone who 
wants to know what flash can do and how to do it 


| MB NEW LIGHTING TECHNIQUES IN PHOTOGRAPHY, by Jacob 


Deschin, F.R.P.S. 47/ex6’/, 124 pages, numerous text illustra 
tions. Boards, $1.00 postpaid. Publisher: Crown 

An addition — 244 to the ‘“‘Little Technical Library.’ 
Often, when we think we are busy, we wonder how men like 
Jacob Deschin can accomplish so much. Photographic editor 
of one of New York's big newspapers, lecturer, critic and 
instructor, would seem to mean enough work for any one 
individual, yet books by Deschin keep rolling off the presse 


The Cover Picture 


Plus only three lines of type, the striking outdoor 
Ektachrome on our cover told its own story in 
a full page New Yorker magazine advertisement 
for the Northwood Fur Farms of Cary, Ill., last 
fall. Otto N. Grosse, Northwood’s owner, writes 
us: “The idea for this advertisement came to 
me one morning about four o'clock. Like every 
one else | had been reading the unfavorable 
publicity about mink coats as a result of various 
Washington disclosures, the final straw being 
one man’s statement: ‘My wife does not wear a 
mink coat; she wears a good cloth coat.’ | woke 
up with the thought of expressing America under 
an American system of government with free 
enterprise and ambition through a color photo 
graph that would show an American home in 
the background, a father, his charming wife and 





his daughter, with a beautiful car, living in a 
land where freedom reigns. | woke up and 
telephoned my agency Morey, Humm & John 
stone, Inc., of New York City to reserve space, 
only to learn that none was available. However, 
after we explained our idea, we got it. The 
Ektachrome was taken by Horst P. Horst, famous 
illustrator on the staff of Vogue magazine. The 
story of the ad has gone all over and | have 
had innumerable comments about it. Six thous 
and reprints have been sent to the leading fur 
people of the country.’ Mr. Grosse’s desire to 
come to the rescue of mink is understandable as 
he has a magnificent establishment at Northwood 
and expects to produce between 25,000 and 
30,000 mink this season. “We have one ambi 
tion,” he adds, “and that is to raise the finest 
mink in the world.” The two coats shown are 
Dark Mist and Blue Horizon, both names being 
registered trademarks of Northwood. 
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E. |. du Pont de Nemours 
& Co. (Inc.), Photo 
Products Department, 
Wilmington 98, Del. 














REFLEX MIRROR 
SIMPLIFIES 
BABY PICTURES 











An easily made reflex mirror for studio 
cameras is a novel time and trouble saver. 
It helps pose unruly youngsters . . 
film spoilage. 

Instead of placing your subject ona table 
(which often frightens the child), you sit him 
on a low bench or little chair. The reflex 
mirror enables you to complete composing 
and focusing at low levels without getting 
on your knees. It also does away with the 
focusing cloth that sometimes makes you 
look like a wind-blown sheep dog! 

The mirror is a simple affair. It consists of 
a Y%-inch plywood frame with a retaining 
strip of “%-inch brass. The mirror is attached 
by hooking the retaining strip behind two 
brads driven into the plate holder on the 
back of your camera. (See sketch.) Dimen- 
sions are not shown because there are so 
many different cameras in use that no 
measurements would fit every requirement. 
The idea's the thing! 


. saves 


Child portraiture can often be further en- 
hanced by selection of a paper that gives 
a feeling of natural warmth. Prints made on 
Du Pont Warmtone have natural warmth, 
and are ideal for selenium toning and color- 
ing with oils. 

Warmtone is faster than other portrait 
papers and saves valuable time when mak- 
ing the 11” x 14” montages that are cur- 
rently so popular, 


DU PONT 
PROFESSIONAL 
PHOTOGRAPHERS 


BETTER THINGS FOR 
BETTER LIVING 
... THROUGH CHEMISTRY 


“Smash Shots’’ Help Boost Income 


DU PONT HIGH SPEED 


Mr. and Mrs, Kenneth Ohm of Chula Vista, 
California, combine their regular picture 
making business with a good idea that adds 
to their bank account. They specialize in 
“smash shots’... automobile accidents that 
may happen any hour of the day or night 

Speedy arrival at the scene of the acci 
dent is a must. A short-wave radio is kept 
tuned in to receive police reports. At first 
call the Ohms leap into action and often 
arrive on the scene before the ambulance, 
police or wrecking crews. 


PAN INSURES RESULTS 


an enthusiastic user of Du Pont High Speed 
Pan Type 428 Film. On several occasions 
| have convinced other photographers of 
the excellence of the film so that they, too, 
have started using it.’ 

Because processing is important, Ohm 
uses Du Pont 16-D developer at exactly 


68° F. 


the recommended temperature 


Endorses “Varigam’”’ 


Mr. Ohm also says: ‘All photographs we 
take are printed on Du Pont Varigamn., It 


Whether the accident is a serious one or just a dented fender, insur- 
ance companies and law firms welcome good photographs of if. 


Speed is also a must in the film they use 
Many of their pictures have to be taken 
under the most adverse conditions . . . often 
in fog swept in from the ocean. Every shot 
must show all details. . 
tion to road and other cars ae 
obstructions to and so on, Cus 
tomers are insurance companies, law firms, 


. tire tracks in rela- 
vision, 


truck and bus operators and the victims 
themselves. 

The Ohms are proud of the fact that 
they have never lost a shot. They believe in 
using the best equipment and materials. In 
telling of their work, Mr. Ohm states: “lam 


Please turn the page for Part Two of ‘Prove Your Mettle Shooting Metal 


is the finest photographic | have 


ever used.’ 


poper 


Flat negatives shot in foggy conditions, 
contrasty negatives exposed at high noon 
or normal negatives with good grada 
tion— you get the best possible print from 
any of them with “Varigam” variable con 
trast photographic paper, photography's 
most versatile paper. New all-plastic filters 
are durable, easy to clean and easy to use 
see them at your photo supply house 
next time you stop in for reliable Du Pont 


photographic materials 


OVER 
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Photo by Rogers, Wichita, Kansas. 


Saves Retouching Time 
with “Arrow” Pan Film 


Jerry Rogers’ Studio in Wichita, Kansas, had 
a heavy booking of Christmas portrait busi- 
ness last winter. Then came the entire senior 
class of 53 nurses from nearby St. Francis 
Academy. They, too, wanted “portraits by 
Christmas’! This was quite an order for a 
staff of two: Rogers and his wife. Retouch- 
ing alone presented a big problem. 

Then Rogers remembered a conversation 
with a Du Pont technical representative: 
“The high red sensitivity of Du Pont ‘Arrow’ 
Pan photographic film minimizes blemishes 
and spots... reduces need for fussy re- 
touching . . . saves a lot of time.’’ Rogers 
decided to try it. 

To handle sittings quicker, Rogers also 
decided to use speedlights, ordinarily re- 
served for children's portraits. It worked! 
Skin textures were smooth and “Arrow” 
Pan did save retouching time. 

“To speed the work,’ Rogers explained, 
“we cut out doping. The undoped surface 
of ‘Arrow’ Pantook lead 50 per cent faster 
and smoother than doped negatives. In fact, 
we switched to harder leads. 

“For operations in our Studio, ‘Arrow’ Pan 
film is the best answer for a universal film 
we ever found. It gives wonderful modeling 
and skin texture on both men and women.” 


PROVE YOUR METTLE 
SHOOTING METAL 


by James Arthur Stewart, ARPS 


PART TWO 


When photographing jewelry or flatware, 
set a smooth card at an angle to the base 
of the object and on the opposite side from 
a soft light source. This will make an effec- 
tive, easily lighted photograph. 

Then comes the problem of exposure and 
development. Many professionals suggest 
that exposure times obtained with a meter 
be cut one stop and development extended 
about one-third above normal. Although 
some change might be expected in using 
fluorescent or natural light, there is little 
variation. However, exposure must be full 
enough to carry blacks, and a slightly ex- 
tended development time will raise contrast. 

A minor problem which must be consid- 
ered is how to get the best possible rendi- 
tion of lettering or engraving on silver. This 


Fluorescent lighting, combined 
with a light background, pro- 
duced an effective example of 
how highly polished metal 
should look. 


is done much the same as when photograph- 
ing glassware. A little graphite is rubbed 
over the area; then blown or rubbed off. 
Enough will cling to the letters to make them 
go dark, if the rest of the metal is properly 
lighted. Lettering on dark handles, rubbed 
with powdered chalk with excess cleaned 
off, will obtain similar results. 


At times, no matter how well lit metal 
may be, strong highlights or dark shadows 
will persist. These may be overcome in 
various ways. Some photographers rub 
putty over the surface. This works, but | 
have found that if you moisten your finger, 
rub it ona bar of soap and then gently dab 
the dark area or highlight, the result will 
be more natural. This comes in handy when 
silverware is part of a setup, such as a 
table setting, where it is impossible to build 
a tent over the entire area. After trying a 
few reflectors, if you find that the silver 
setting still has too many dark areas, apply 
the “soft-soap”’ treatment. 

Of course, it would take a book to cover 
this subject in its entirety, but these few 
suggestions may serve as a foundation and, 
if care is taken, even first trials should prove 
successful. The photography of highly pol- 
ished metal offers a challenge to the pho- 
tographer and provides opportunity to 
prove his mettle . . . by shooting metal. 


A reprint of Part One of this article by 
Mr. Stewart will be mailed you on request to: 
Du Pont, 2498 Nemours Bidg., Wilmington 98, 
Delaware. 


Quality Jobs Earn 
Bigger Profits 


Cones Studio, San Antonio, Texas, finds 
that customers are willing to pay more for 
rich-looking prints. In a recent letter, Mrs. 
Jack Cones said: ‘We like Du Pont’s Warm- 
tone QL very much for high oils. This buff 
surface represents a de luxe work to our 
customers, and, therefore, it can be sold at 
an increased profit to us.” 

Use Warmtone QL yourself, for a ‘‘pres- 
entation print.” 


E. 1. DU PONT DE NEMOURS & CO. (Inc.) 
PHOTO PRODUCTS DEPARTMENT 
WILMINGTON 98, DELAWARE 


In Canada: Consult your dealer 
Canadian Industries, Ltd., Montreal 


DISTRICT OFFICES 


Atlanta 5, Ga 

Boston 10, Mass 
Chicago 18, Ill 
Cleveland 14, Ohio 
Dallas 1, Texas 

Los Angeles 38, Calif 
New York 11, N.Y 
Philadelphia 2, Pa. 


805 Peachtree Bldg 

140 Federal Street 

3289 N. California Ave. 
1033 Union Commerce Bidg 
506 Tower Petroleum Bidg 
6656 Santa Monica Blvd 
248 West 18th Street 

225 South 15th Street 





This is an extremely practical book on lighting, covering the 
gamut from daylight to speedlight and everything from por 
traiture through commercial photography and journalism 
Crammed with practical instruction, it is still good reading and, 
though intended for the amateur, many of those new to the 
professional ranks will find it worth many times the small 
price 


& HOW TO PHOTOGRAPH WOMEN by Peter Gowland 
47/ax6"e 143 pages, profusely illustrated. Boards (cover in 
color), $1.00 postpaid. Publisher. Crown 

Another addition — 243 to the ‘‘Little Technical Library,'’ 
but with an all-embraceable title which is just a little con 
fusing. Gowland, who photographs for Life and many other 
national magazines, is not what we professionals think of as 
a “‘portraitist,“’ but is rather a specialist in what might be 
called the ‘“'pin-up’’ type of photography. At this, most of 
which he does outdoors, he is supreme and in this book he 
is not in the least hesitant in explaining exactly how he 
does it. Everything is detailed, from lighting through make-up 
to posing and this will interest the professional as well as the 
amateur 


WH TOKYO ON A FIVE-DAY PASS; WITH CANDID CAMERA, 
by Horace Bristol. 8'/2x9, 64 pages, 51 large, 29 smoll illus 
trations Boards, $2.50 postpaid American Agents Balfour 
Guthrie & Co., Ltd 

Printed in Japan, with text in English, this book presents a 
picture-story of the new Japan while at the same time reveal 
ing the adeptness of the author with 35mm cameras. In many 
cases the large illustrations are accompanied with actual-size 
reproductions of the original 35mm frames, showing what can 
be accomplished by proper cropping when projecting Two 
leicas and two Japanese Canons were used in making the 
negatives, the interchangeable lenses being all of Japanese 
make. Technical data and interesting explanatory text accom 
pany all illustrations, plus informatory introduction and clos 
ing remarks by the author 


GH SOUTH AFRICAN PHOTOGEMS OF THE YEAR 1953, edited 
by Dr. A. D. Bensusan. 7'/sx9'2, 60 pages, 42 illustrations 
Boards, $2.00, postpaid. Order direct from Photo Publishing 
Co. of South Africa, Box 9612, Johannesburg, South Africa 
With its second appearance this South African photographic 
annual seems to be well under way and, with one illustration 
in full color, a very creditable job. Four articles by noted 
South African photographers precede the carefully selected 
illustrations 


‘Tis Here, Maybe! 


The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others, 

e pay 50c for each item we can use, unless 
it's publicity for yourself! 

















@ Jerome P. Miller, member of the photographic staff 
at the Corning Glass Works, Corning, N. Y., since 1943, 
was promoted to the position of Chief Photographer on 
February 11 


@ Theodore Woglom, 83, one of the early photo 
graphers in the industrial field, died in hospital in 
New Dorp, Staten Island, N. Y., on February 7 after 
a long illness. He had retired in 1932 as Senior Photo- 
grapher for the S. S. White Dental Mfg. Co. of New 
York after 39 years of service. 
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Printed 
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* PHOTOMAILERS 
*& NEGATIVE PRESERVERS 
*& KRAFT ENVELOPES 
*& GLASSINE ENCLOSURES 
* GLASSINE ENVELOPES 
* COMMERCIAL ENVELOPES 


APEC is your most dependable source of 
quality photo envelope specialties. All sizes 
++. @ny quantity . . . speedy service .. . 
the best prices. Write for price list and 


samples TODAY. 
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AMERICAN PRINTING 
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130 West 17th St., New York 11 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we publish one or more excep 
tionally good photographs by our readers. 

THE BEST IS featured like the Blue Ribbon Photo 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis 
playing the original and the Blue Ribbon repro 
duction in his show window or case. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men 
tions the judges, in their discretion, may award 
Winning photographs are returned and the 
makers retain all other rights to their use or 
future sale 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO 
GRAPHER may compete. 

. No one may submit more than three photo 
graphs in any one Contest. 

. Entries must not have been 
exhibited before. 

. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


published or 


TENTH CONTEST 
CLOSING DATE is June 15, 1953. 


FROM ENTRIES RECEIVED between March 16, 
1952, and June 15, 1953 the judges will select 
Blue Ribbon Photographs for August, September 
and October. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging 


LET’S HAVE YOUR ENTRY 
—WNOW! 





@ While many universities today offer courses in photo 


graphy, often these are primarily in press photography 
and basically a part of courses in journalism. We do 


| know of two — probably there are others — which 


offer degrees with a major in photography. One is 
the College of Arts and Sciences of the University of 
Houston, Texas, where those who complete the required 
curriculum may secure the degrees of Bachelor of 
Arts, Bachelor of Science or Bachelor of Fine Arts, all 
with a major in photography. Another is Ohio Univer 
sity at Athens, Ohio. Heading the photographic faculty 
Miss Martha Pyke, M.Photog., 
another member is her Charles L 


Cr.Photog 


at Houston is while 


mother Mrs Pyke, 


W Clarence Sykes, long a studio owner in Port Rich 
mond, Staten Island, N. Y., died on February 14, aged 
79, following a heart attack. 


W@ George Murphy, Inc., 57 E. 9th St., New York 3, N 
Y., have been appointed sole American agents for the 
British fine-grain developer 
which has caused a considerable sensation abroad and 
appears to be on the way toward doing the same 
over here 


developer Promicrol, a 





@ American commercial photography lost one of its 
best-loved and most competent craftsmen when James 
W. Scott, M.Photog., died on February 7 as the result 
of a cerebral hemorrhage which struck him while he 
was at work in his darkroom. His studio, The Hughes 
Company of Baltimore, is in a lovely old residence 
and the family occupy the upper floors for living quar- 
ters. Jim managed to walk up three flights of stairs 
to the living room, where he collapsed on a sofa and 
after saying to Mrs. Scott: “Get a doctor; this is itl’ 
lapsed into unconsciousness. It was then half an hour 
before noon and he died in the hospital twelve hours 
later. Jim was president of the P. A. of A. in the days 
of the great depression and the unlamented N.R.A., 
and occupied the chair for three years from 1933 to 
1935. We ourself took over the secretaryship in 1933, 
the P. A. of A. being then bankrupt and with less than 
300 members and the reason Jim (and his whole board) 
held office so long was that it took three years before 
we were able to build up enough membership and 
finances so we could hold even a tentative convention 
and representative election. The only man to be presi 
dent for a longer term was William Gerdes. M.Photog., 
who held office from 1942 to 1945 during World War 
ll. Conventions then were out by government order 
and although the membership had been built up to 
several thousand and finances were ample it seemed 
wise to maintain the status quo until the emergency was 
over. For years Jim Scott was a Trustee of the Winona 
School and he was also one of the only 10 individuals 
ever to be awarded the P. A. of A. Distinguished Service 
Medal. Jim was not only a fine photographer but a 
gentleman sense of 


in every the word. Striking in 


| appearance, with a face like that of an Indian chief 


Photographer 


May 


1953 
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from these ei 
optical plants come Ps. for 
ILLUSTRATIVE, COMMERCIAL and 
PORTRAIT PHOTOGRAPHY 


Leading photographers know the lens is 

the heart of every camera... know the truly 

fine results obtainable with Wollensak 

Series II Raptars. These 4-element RAPTAR 

lenses are especially designed to fill the . TELEPHOTOS... 

exacting requirements of full-color 

photography as well as the demands ot 

black-and-white commercial, speed 

and pictorial photography, 

and ia atari il: e , RAPTAR WIDE ANGLES... 
je > . for group pic tures, industri il 

photographs, architectural shots. 


RAPTAR CONVERTIBLES... . actually three 
lenses in one. Front and rear elements are 
complete lenses. Together they form a lens of 
normal focal length and offer a speed capable 

of meeting practically every requirement. 


VERITAR . . . for Portraiture. This lens permits the 
camera artist to create portraits that have just the right 
degree of controllable softness or sharpness. Wide open, 
you get color brilliance and sparkle and a general softness 
Unessential wiry details are suppressed. Stopped down, 
the Veritar approaches the sharp performance 

of an anastigmat. You'll get 

what you see on the ground glass. 


WRITE for literature and prices or see 


your dealer. Wollensak products are 





the lenses for travel, nature 
and news photography, also 


excellent for home portraiture. 


on sale at the better camera stores. 


OPTICAL COMPANY, ROCHESTER 21, 
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MAKE A 


paintsss QUUANTITY 
geet PRINTS 


Don’t turn down quantity print orders. Let US do them 

for you at a price that will show a handsome profit 

Service and quality guaranteed. Typical prices: 
Post Cord 5x7 8x10 Write for samples and 


complete price list so 
1™™ $24.00 $50.00 $75.00 you're ready to quote 


5M 22.00M 40.00 70.00M fon Ihe Fee ong 
SPECIAL 
piscount KIER PHOTO 
FOR 3 ee On 


PHOTOGRAPHERS * Dept. PR., 1265 West 2nd Street 
Cleveland 13, Ohio 





32 PAGE CATALOG FREE! 
Fido—Walking Dog $2.50 
Noisy Peter Rabbit (rubber) 1.95 
Monkey Puppet with 5 squeakers 2.50 
Dog Puppet with 5 HD squeakers 2.95 
Both Puppets—special price 5.00 
Magician’s Rabbit—“Looks alive” 4.95 
Petunia (Black Skunk—terrific) =. DS 
Fur Dogs—Cats—Rabbits (dolls) 3.95 
Dog Puppet—Lambswool—washable 3.95 
Canary Bird (and signs) whistles 1.00 
Cocker Dog Animal—Lambswool 1.95 
Magician’s Handkerchief 1.00 
15 BAGS of TOYS (Give-aways) 1 
10 Key Chains in envelopes 1 
8 Balls (Assortment—all styles) 1 
Samples of 2 Blue Garters, etc. 1 
Samples 30 Toys for Give-aways 2 
6 Different Noisemakers (Terrific)... 1 

2 
1 
1 
1 
1 
1 


. 


590J—5 Different Animal Toys 
3 Small Dogs—with squeakers 
Telephone that dials and rings 
3 Different Rubber Balls (344 inch) 
Giant Froggy—makes noises, etc. 
Mr. Squaker (Duck—noisy) 
Bird sings in Cage with signs 2.95 
10 Baby Rattles—Float Toys, etc. 1.00 
and Hundreds of Other Sales-Building Ideas. 

PHOTO MAILERS — PROOF ENVELOPES — ENVELOPES 

WRITE TODAY FOR BIG, NEW 1953 CATALOG! 


CASH WITH ORDER 
We Pay Postage 
e 3701 Nicollet Ave 


Minneapolis 9, Minn. 


. 











Write for prices or send film 
7273 Santo Monica Boulevard 
LABORATORY Dept. D, Hollywood 46, California 
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tain, he stood out in any assemblage. He was a true 
credit to our profession, which is much the poorer for 
his passing. His son, C. Gaither Scott, long associated 
with Jim in the studio, will continue the business. 





@ When a photograph of Prince Charles, heir to the 
British throne, was recently required for new New 
Zealand stamps, the five-year-old prince insisted on 
changing places with the cameraman. “You‘re upside 
down!” he exclaimed on looking at the focusing glass 
The photographer explained the reason for this, the 
prince returned to his chair and the photographer to 
the camera when, ducking under the focusing cloth, he 
saw Bonnie Prince Charlie right side up. Anxious to 
help, the prince was standing on his head so the 
picture would come out right 


@ Carl Fisher, World War | veteran and one-time 
professional photographer of Fort Wayne, Ind., died 
in the Veterans Hospital there on February 8, aged 62. 


@ The top sales management of the Du Pont Com 
pany’s Photo Products Department was increased to 
three in February when W. Allen Taft, former assistant 
district sales manager of the Chicago sales office, 
became an assistant director of sales with headquarters 
in Wilmington, Del., K. T. Molin is director of sales 
A. Crawford Hubbard, another assistant director, looks 
after the sales of motion picture film and radiographic 
products. Mr. Taft, 41, will be concerned with the sale 
of film and paper to industry and the general photo 
graphic trade 


@ Another past president of the P. A. of A., Gus L. 
Hostetler, Hon.M.Photog., died on December 30. Gus 
took office at the 1922 convention in Kansas City at 
which time he was one of the leading portraitists in 
the middle west, with a studio in Des Moines. Long 
since, he moved to Los Angeles where he established 
and had since run with great success his Victoria Park 
Studio. He had not been active in association affairs 
for many years and we do not believe he had even 
attended a Council Meeting since the 1930's. 


@ The many friends of photographer Vincent Stanley, 
Hazleton, Pa., long active in Pennsylvania photographic 


affairs, will join us, we know, in congratulating him 
on the commissioning of his handsome son Thomas M 
as a 2nd Lieutenant in the Army Air Force. Lieutenant 
Stanley was associated with his father in the studio 
before entering the service 


@ it was distressing to hear, during the news broad 
cast which was, as always, a feature of the February 
27 Cleveland Shrine Luncheon Club meeting, that an 
Elyria (Ohio) man had shot and fatally wounded him 
self that morning but walked around his house for 
more than an hour and kept the wound secret from his 
mother until the pain finally compelled him to admit 
his act. It was shocking to read in the paper that 
same evening that the man was J. C. Weller, profes 
sional photographer of that city and one of the early 
specialists with the miniature camera in professional 





AUTOMEGA ( )E-4 


the only truly 5°x7™ autofocus 
enlarger for interchangeable | 
ia 


lenses! 


Advanced design puts the Automega E-4 

right in step with your precision re- 

quirements. Each lens with focal lengths 

of 314” to 71/4” is matched to its own 

track at our factory for truly autofocus 
operation. New OMEGALITE-type 

illumination .. . utilizing a General Electric 
Circline tube for trigger starting, 
consistently high light output, and uniform 
exposures. The tube is housed in a special 
integrating sphere to provide unsurpassed evenness 
of illumination. Sturdiness and dependability are both built 
into the Automega E-4’s smoothly operating rack 


and pinion carriage movement. 


$3047. 


WALTER ARCHINAL prices slightly higher 
' 

Omega's Technical Expert, on the West Coast 

will provide Omega owners, 

who write him, with answers 

to enlarging problems, plus 

new ideas for using their . 

Simmon Brothers eauvipment Simmon Bros., Inc. PP 553 

most effectively. 30-28 Starr Ave., Long Island City 1, N. Y. 


SIMMON BROS., Inc. Please rush me my FREE copy of the new booklet, 


“The Three Basic Points of Print Quality.” 
30-28 STARR AVENUE 
LONG ISLAND CITY 1, N.Y. 


FREE BOOKLET 


illustrating how you can consistently 
attain top quality photo results! City 
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MR. PHOTOGRAPHER — 
MAKE EXTRA PROFITS 
FROM YOUR COLOR SHOTS 

... and easily, too! 


Your transparencies will have quick 
sales-appeal with 


STEIN SUPERFINE 


a Uf. oe & hon rds 


For many years color cards have been 
profitably used by hotels and resorts. 
NOW, manufacturers, distributors and 
retailers also find color cards a profit- 
able medium for advertising and sell- 
ing. The economy of full color cards 
makes them a “natural” sales-tool for 
obtaining notable results for practi- 
cally all businesses. AND YOU WILL 
FIND THEM EASY TO SELL. 


Look! 5,000 CARDS 
As tow as $105.00 


(Including a handsome 
profit for YOU) 


) 

/ bas Extra income from repeat sales; 
your name appears on each card, 
making it easy to get re-orders. 


/ Yas ~ An additional selling approach 
for you to open the door to new 
customers. 


WRITE TODAY Get Complete Details, 
including samples of Superfine Color Cards and 
beautiful descriptive folder. Act Now... for 
immediate profit opportunities which can easily 
and surely be YOURS. 


Z 


STEIN PRINTING CO. 
161 LUCKIE STREET 
ATLANTA, GEORGIA 
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work. Many of our readers will remember his two 
appearances on national convention programs and the 
column on miniature camera work which he conducted 
in these pages for several years. He died three hours 
after his 80-year-old mother took him to the hospital. 
Mr. Weller, who was 58, explained that he had shot 
himself because he was suffering from cancer and had 
been told (after an operation at a nearby Veterans 
Hospital) that his case was hopeless. 


@ A controlling interest in the David White Company 
of Milwaukee, founded in 1900 and best known to 
photographers as makers of the Stereo Realist camera, 
was recently acquired by an investment group headed 
by Loewi & Co., Milwaukee, and Bear, Stearns & Co, 
New York. President Charles O. Rothweiler has retired, 
to be succeeded by Theodore O. Salzer, with the 
company for 46 years and its vice-president and gen 
eral manager since 1929. Other officers named were 
Willis Rabbe, vice-president and general manager; 
James H. Calder (former sales manager of the David 
White Sales Co.), vice-president in charge of sales of 
David White Sales; Milo F. Snyder, treasurer; George 
D. Spohn, secretary. The board of directors will include 
J. Victor Loewi, chairman; Messrs. Rothweiler, Salzer 
and Spohn, and Carl N. Otjen. Originally the firm’s 
chief business was the manufacture and sale of scien 
tific instruments for surveyors, engineers and builders 
In 1947, after six years of research, it came out with 
the Stereo Realist which, in that year, accounted for 
8.58% of the company’s net sales. Today the Stereo 
Realist and accessories make up 67% of the firm's 
net sales, ample evidence that stereo photography in 
general, and the Stereo Realist in particular, are factors 
of steadily growing importance in modern photography 


HM Robert W. Sonnen, with Ansco of Binghamton for 
eight years and recently representing them in the 
Denver area, has been promoted and is now Bing 
hamton District Manager, covering parts of New York, 
Pennsylvania, West Virginia and Maryland. 


@ A 17-year-old employee of the Moore Photo Labora 
tory of Gary, Ind., died in their plant on Sunday, Feb 
ruary 15 (he was there completing some work on his 
own time) as the result of a quite unusual accident. He 
had apparently dropped something in the darkroom 
and, while looking for it around the developing 
machine, his head was caught between a negative 
elevating bar and a safety guard, breaking his neck 
His body was found later by another employee and 
the coroner diagnosed the cause of death from the 
body’s position and a still-burning flashlight at its 
feet 


M@ More bad news came to us when we learned of 
the death of our old friend Ralph Fallert, Sr., Hon. 
M.Photog., who, orior to his retirement in 1949, had 
spent 40 years with Kodak. Though he had friends all 
over the country he was perhaps best known in the 
Chicago area where he had served as a Kodak film 





BeV)5x7-8x10 
COMMERCIAL 


VIEW CAMERAS 


Now Deliver 


FINISHED PRINTS 
in Just 60 SECONDS! 


With the Sensational 


POLAROID LAND BACK ® 





wi .» SAVE “SET-UP AND MODEL COST! 
N See proof of your work immediately. Check ras 
“Shot on the Spot’, and cut out all guess-work! . . 


ow!.. A NEW WAY to SAVE on COLOR FILM! 
Use the Polaroid film to determine the correct ex- 
7 for Color Photography. ee” 


ow!.- NEW “PRINT-A-MINUTE” SPEED PLUS 

N THESE FAMOUS QUALITY B & J VIEW CAMERA 
FEATURES! @ EXTRAORDINARY ADJUSTMENT RANGE, 
INSTANT LENS INTERCHANGE OF WIDE ANGLE, TELE- 
PHOTO PORTRAIT, etc. 21 Bellows Extension, Wide 
Focusing Track, Full 5°’ Rise with 314’ Vertical Shift, 
Rear 7” Rise with 5’’ Vertical Shift, Front and Rear 
Swing & Tilt exceed the capacity of the Lens. OVER- 
SIZE LENS BOARD! OVERALL RUGGED seoteiasidarhiadaneas 
TREMENDOUS EASE IN HANDLING! . . 


@©B&J5x7 and 8 x 10 COMMERCIAL VIEW 
CAMERAS Acclaimed the first choice of leading 
Professionals and Amateurs the world over — 
for all-around studio use! . . .. . 


@ PRICES OF THE BG J VIEW CAMERAS 
5” x 7" $84.50 — 8" x 10” $109.50 


@ BACKS—Regular, Reducing, Sliding Carriage, avail- 
able for most 5 x 7 and 8” x 10° View Cameras 




















IMMEDIATE DELIVERY 


Polaroid Land Backs: 

@ INSTANT SHIFT from 
Ground-Glass ne to 
Polaroid Shots! 


MAKES 2 PICTURES 

POLAROID - 3: x 44° 
and/or REGULAR (Black 
and White) SPLIT 5° x7” 
(3% x 5”) ‘ 


Available ONLY as follows: 





Model 5” x 7” (P.L.B.) for 
os Pa B&J View, 
5’ x 7" Grover, 5 x 7" 
Retna 

Model 8” x 10’ (P.L.B.) for 
most 8” x 10° Commer- 
cial View Cameras: i.e 
B&J View, Grover, East- 
man 20D, Ansco, Agfa, etc 


PRICES P.L.B. ONLY 

— 
5° x 7 $174.50 (Not in- 
cluding 5x7’ View Camera) 
8" x 10° $194.50 (Not in- 
cluding 8x10" View Camera) 


Fine Photographic Equipment for over 55 years 


1697 BURKE & JAMES, Inc. /953 
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Portronic Portrait—Susans of Hollywood (John E. Reed) 
(70mm picture — actual size) 
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and paper representative from 1913 to 1948 and, dur 
ing the later years of that period, had spent many 
summers on the technical faculty of the Winona School. 
Following his retirement in 1949 he became a perma 
nent member of the faculty, acting as an instructor in 
printing and processing techniques. Ralph died on 
December 3 at the age of 70 and his passing repre 
sents a great loss to the photographic profession. 


HM One of the leaders in Cleveland’s pictorial ranks 
for many years has been H. P. Boynton who, when he 
can spare the time from photography, operates a thriv 
ing advertising agency. Recently Cleveland's Western 
Reserve Historical Museum displayed an “Ohio” 
exhibit of photographs, 21 of the prints being by 
friend Boynton. Naturally he stopped at the Museum 
to look over the show and, on his way out, fell into 
conversation with the genial doorman, as much a 
Museum fixture as many of the permanent exhibits, 
about which the doorman waxed enthusiastic. ‘But,’’ 
he concluded, “come back after the first of the month 
We'll throw out all those photographs and have some 
thing in their place that you'll really want to see.” 
Wish we could have seen Boynton’s face. 


@ J. R. Metcalf, M.Photog., Harrisburg, Ill., spent a 
couple of months at Sarasota, Fla., a year ago and 
liked it so well that this winter he took quarters down 
there for the season. When he wrote us on February 
18 he had already been vacationing for more than a 
month and apparently was in no hurry to come back. 


@ it seems that the demand for photographic instruc 
tion is once again on the up-grade, at least that is 
the experience of the Germain School of Photography 
of New York City, where it has been necessary to start 
a second cycle of sessions of all groups in the amateur 
division. 


MM Edward J. Wensch, after 49 years on the photo 
graphic staff of Chicago’s Commonwealth Edison Com 
pany, and supervisor of the department since 1946, 
retired on March 1. In 1903, when he was 16, he 
passed the old Chicago Edison Company office, stopped 
in and was offered a job as assistant at blueprint 
making. From that he gradually advanced to carrying 
cameras for the photographers and eventually became a 
cameraman himself. He was the oldest employee of 
the corporation, which twice changed its name since 
he joined, and was president of its Quarter Century 
Club as well as No. 1 on the club's list of 3,000 mem 
bers, when he retired. He still hasn‘t quit photography 
but now it’s only a hobby. 


M@ The Newport Concession Company recently opened 
for business in Newport, Ky., across the river from 
Cincinnati, Ohio. Equipped to handle complete con 
cession service in the Greater Cincinnati area, one of 
its departments is a complete photographic studio and 
laboratory. In addition to night club photography the 
studio will also engage in portraiture, commercial work 


and school pictures 





For exceptional candid shots of children and pets, use 
dependable General Electric Photoflash. Because G-E Flash 


gives you the punch of light that helps stop action, and 
allows greater depth of field. You can put it to work any 
where, indoors or outdoors... since it is completely port- 
able. Used creatively, G-E Photoflash can help you give 
portrait quality to candid jobs. Let it serve you for more 
satisfying, more salable pictures. 
' - 


Remember, there's a G-E lamp for every photographic purpose fo, 
sm © 


GENERAL@Q ELECTRIC 


»<al-plane 
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Now Wet Your Lips! 


By Charles Abel 


@ | often wonder how many characteristic expressions 
and genuinely natural poses (all of which mean added 
print sales) are lost because, at the crucial moment, 
the cameraman stops everything to tell his. sitter: 
“Now wet your lips.” That's essential with women if 
their lips are to have proper definition and soft high- 
lights instead of that “ridgy’’ appearance which means 
time-consuming, expensive retouching. Yet the subject, 
forewarned, says to herself: “Oh-oh! This is itl’, sets 
herself and the spontaneity is gone. 


@ This is one camera room nuisance you can now 
eliminate thanks to a new preparation called Lip-Tex. 
An experimental use of Lip-Tex in a photography course 
at the University of Denver revealed “an accentuation 
of lip highlights and definition,” while famed Wally 
Westmore of Hollywood's Paramount Pictures, where 
lip-Tex has been used for two years, puts it this way: 
“It gives the lips a particular nice sheen or highlight 
without them looking too wet.” | have these and many 
similar letters before me as | write this. 


@ When you offer Lip-Tex to your sitters you don’t 
have to embarrass them by asking that they remove 
their favorite lipstick and replace it with another color 
or some brand they may not like. Instead you make 
them feel more comfortable and “at home’ — and 
build real good will besides, because each vial is a 
gift your sitter takes home with her. She just brushes 
Lip-Tex over her own lipstick and, because you explain 
she wouldn’t want to use a vial tried by anyone else 
(it wouldn't be sanitary of course), it's hers to keep. 
She can use it for uncounted applications — and will 
she tell her friends about it . . . and your studio! 


@ Lip-Tex costs only $3.60 for 12 vials; you couldn't 
find a less expensive or more talked about good will 
builder. To top it off, Lip-Tex absolutely prevents lip- 
stick from smearing, another tremendous advantage 
about which I'll tell you more next month. Take it 
from me — try it out by sending $3.60 today for a 
trial dozen direct to 


LIP-TEX, INC. 


100 W. 13th Ave. Denver, Colo. 
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Be Henry A. Dostalik, official photographer to the New 
| Jersey State Legislature and before that identification 
| photographer in the office of that state’s Union County 

sheriff, suffered a stroke and collapsed in the Assembly 
| on the evening of February 9. He was rushed to the 
| hospital but died the next afternoon. A veteran of both 

World Wars, he was a chief petty officer at Camp 
Parks, Calif., in charge of photography during World 

War Il. He was 53. 


| #3 Writes our old friend William H. Manahan, Jr., 
Hon.M-Photog., P. A. of A. past president (1925), send 
ing in his renewal on February 16: “I have been in 
business here in Hillsboro, N. H., 54 years on the 
23rd of this month and have always taken your maga 
zine.” Thanks, Bill; let‘s hope we can both make if an 
even century! 


| a Joseph J. Durnherr, dean of newspaper photo 
| graphers in Rochester, N. Y., died on February 13, 
at the age of 58 and his paper, the Times-Union, ran 
a four-column eulogy of him. Of course anyone who 
| works for a newspaper — even if he only empties the 
waste-baskets —- can count on a handsome obituary 
| when the time comes but four columns are a lot of 
space in these days when newsprint costs anywhere 
up to $200 a ton, and when they are devoted to a 
photographer you may be sure that not only the 
newspaper but all of Rochester must have thought a 
great deal of Joseph Durnherr. 


@ A nice bit of publicity — a story entitled “Thousands 
| Smile for Him’ — appeared in the February 22 issue 
of the Springfield (Mass.) Republican concerning Henry 
Wright, owner of the Bosworth Studio there. Mr. Wright 
has spent 54 years behind the camera, 45 of them in 
Springfield. 


@ On March 6 the Eastman Kodak Company paid the 
largest total wage dividend in its history to its more 
than 52,000 employees in the United States, a total 
of 22% millions. Those on active duty with the armed 
forces, though temporarily off the payroll, nevertheless 
share in the dividend. 


@ Henry W. Shepard, instructor of photography at 
Seneca Vocational High School in Buffalo and a sub 
scriber of ours for many years, died on January 10 
following a stroke on the fourth. He had been taken 
ill on Thanksgiving Day with pneumonia but had been 
home for Christmas and was thought well on the road 
fo recovery. 


B William J. Donahue, 41-year-old newspaper photo 
grapher of Torrington, Conn., was killed in an auto 
| mobile crash on February 19, while driving near Perrys- 
| ville, Md. 





@ Irving Berkson of the photographic staff of the 
New York Journal-American and only 29 years old, 
| died on February 13 

















Announcing the Photogenic “Little Giant” 
— SPEED LIGHT 


Newest Development In 
A Flexible Lightweight 
Electronic, Portable, 
Dry-Battery Operated 
Speed Lite 


Two Power Range 50 and 
100 watt-seconds. By simply man 
ipulating the Hi-Lo switch. 

Two types of Reflectors, con 
ventional 60° flood type, and a 
narrow beam, for long shots. 

Two 225 volt Eveready Batter 
ies and the Capacitors are com 
pactly mounted in an attractive 
Royalite carrying case. 

Lighting Unit instantly adapt 
able to X or O (zero delay) shut 
ters. Attaches to flash gun 
Adapters available for attaching 
to all cameras. 


For further information, see leading 
im. photographic suppliers, or write to 


THE PHOTOGENIC MACHINE COMPANY vouncsrown 1, om 











PRESENTATION 


Miss Van Delinda, well known Advertising 
FOR executive says, “it’s a beautiful way to present 
your portraits or proofs’. Proper presentation 
will give you added prestige and increase your 
PHOTOGRAPHERS sales. These smartly styled, DISPLAY PORT- 
FOLIOS, have space for six to twelve portraits 
or proofs. Available for dry mounting or slotted 
for inserting portraits. Write for sizes and prices. 











JOHN BYRNES co... Ine. 
33 LYMAN STREEF SPRINGFIELD, MASS. 
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are SCIENTIFICALLY TESTED 


for ACCURACY and DEFINITION! 


Each GOERZ LENS sold through any 
of our many dealers has been sub- 
jected to critical scientific tests. 


That's why photographers all over 
the world rely on GOERZ LENSES 
for dependable performance. 


Remember—Y our lensis the 
heart of your camera. Choose 
it wisely and treasure it always. 


For details write Dept. PP-33. 


C. P. GOERZ AMERICAN 
OPTICAL COMPANY 


Office and Factory 
317 EAST 34th STREET 
NEW YORK 16, N. Y. 
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@ Alfred C. Viebranz is the new merchandising man 
ager of the Photolamp Sales Department of Sylvania 
Electric Products, Inc., New York City, according to an 
announcement on March 5 by George C. Connor, gen 
eral sales manager of the department. Mr. Viebranz 
has been with Sylvania since 1946. 





@ This is truly a sad column this month. Already we 
have reported the deaths of three Masters of Photo 
graphy — more than ever before in any one issue and 
half as many as died in all of 1952 and now we 
learn that David Peterson, MPhotog., of Princeton, 
Minn., left us on February 26 at the age of 66. For 
many years he had been troubled with high blood 
pressure but not until last fall did he know that his 
heart was seriously impaired. Last October he had to 
give up active work and had then been in and out 
of several hospitals until the end finally came. “Dave” 
for that he was to us over many years was not 
only one of the finer portrait photographers of this 
country, internationally reputed in spite of his location 
in the small town of Princeton since 1922, but also a 
true gentleman of the old school and a deeply reli 
gious individual, as those who have heard some of 
his convention talks or read his occasional articles in 
this and other photographic publications well realize 
For years he was the “key man” photographically 
in Minnesota and so far as that state was concerned 
Dave Peterson’s approval or disapproval of anything 
affecting the welfare of the profession was sufficient 
to settle the matter. Born in Sweden in 1887, he came 
to this country 20 years later and first settled in 
Minneapolis, operating studios in several cities in 
Minnesota and Wisconsin before making Princeton his 
permanent home. Due to his health his studio had 
already been offered for sale and has since been 
purchased by his assistant. Mr. and Mrs. Peterson had 
only just finished remodeling the first floor of their 
own building and the studio is now located there 





@ Congratulations to Albert M. Gregg of the Gregg 
Photo Supply Studio, Columbus, Ohio, recently elected 
vice-president of that city’s East Side Business Club. 


W Llewellyn J. Jones, for 10 years on the photographic 
staff of the now defunct Toledo News-Bee, but a resi 
dent of Rocky River (one of Cleveland’s suburbs) and 
a commercial artist there for more than 30 years, died 
on February 16, aged 76, at his home after a long 
illness 


@ Clifford V. Hadley, 81, photographer in Bellefontaine, 
Ohio, for more than 40 years, well-known to his brother 
professionals in the state and a long-time civic leader 
in his community, died by his own hand on the after 
noon of February 22. Photographers in southern states 
will remember that for several years he traveled that 
territory representing George L. Kohne (mountings) of 
Toledo, Ohio, and the Vilas-Mages Co. (frames) of 
Chicago. Though in ill health for several months he 


























DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 





CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD & XMAS CARD STOCK... 1. »-ias. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 


125 West 45 
Street 


“We couldn’t get along without our PAKO Dryers” 


++. says Miss Hope White, the third generation of Whites to operate the White 
Studio, 26 West 58th Street, New York City. 


“Our PAKO Dryers have been one of the best invest- 
ments we have made in mec hanizing our print production, 
As official photographers for the U.S, Military Academy 
at West Point we faced the problem of increasing our 
production and maintaining our high standard of quality, 
when the enrollment was increased from 1200 to 2400 
cadets. The installation of two PAKOMATTE Dryers 
solved this problem for us. They more than doubled our 
matte print drying capacity, produced better quality 
prints and did it in less than \4 the space used before 
Glossy prints for the year books and annuals of our pri- 
vate school customers are dried on Our PAKO Economy 
Dryer. 

We feel that this PAKO equipment has been indispensable in help- 

ing us to deliver the high quality prints our discriminating clientele 

demands and has proven to be a profitable investment for us.” 

You too can find an answer to your photographic processing problem with 

PAKO Print drying equipment 


Ask your PAKO Distributor for details or write direct to: 


PAKO CORPORATION 


1010 LYNDALE AVE. NO. MINNEAPOLIS 11, MINNESOTA 
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had visited his studio daily. The 22nd was a Sunday 
ts Prom inent and Mr. Hadley had gone there as usual. Late in the 
2 afternoon he telephoned his son, Vance, that he wanted 


D; T eens 
| icture akers | to see him at once. Vance (C. V., Jr.) left for the studio 
RAVE ABOUT THE 35MM | immediately and, as he opened the door, heard the 


shot. Vance has been running the business for several 


years, his father being in semi-retirement. 


} 
Y 
@ John H. Howell, native of Temple, Texas, and owner 


of a studio there from 1905 to 1943, died in hospital 
All of the Voigtlander ingenuity, engineering in Big Springs, Texas, on March 1 at the age of 57 
skill and craftsmanship have gone into creating | T 1946 

this newest of miniature cameras designed to | He Ged boon Eving in Odecen, Yount, since 
take INTERCHANGEABLE LENSES. 


It has a telemeter-finder (view-finder and 
range-finder in one unit) coupled with the lens : : : : 

and a shutter setting which is coupled with time in photography, died in Los Angeles on neianni 
film winding. One operation winds film and shut- 
ter mechanism. No blanks . . . no doubles. Its i 
eye-level operation facilitates speedy shooting after the death of Otto Sarony of New York City, of 


With F2 ULTRON LENS in | the Sarony Studio in Philadelphia. Our older readers 

Compur Rapid-M-X Synchro Shutter $925" will remember that at the turn of the —_— en nome 
| i t f M > tz erin, 

With £1.5 Nokton lens of Sarony ranked with those of Marceau, Fi uv 


| MI Marcus Woro, 65, who spent nearly his entire life 


27. Years ago he was well known as the purchaser, 


Core and other “greats” of those days. Later Mr. Woro 
Carrying Case... 12.50 


Mail orders filled. Liberal trade-in allowance 
' | h h d d f operated 
AVAILABLE AT LEADING CAMERA STORES ee 
the highly successful Woro Studios. In addition, in 

Send for Folder. ; ; 
1950, he also bought the Witzel Studio, as famed on 
| the Pacific Coast as the others we have already men 


| sold out his Philadelphia interests and moved to Los 


tioned were in the east and middle west. Both studios 


inui t of Herbert 
WORLD'S LARGEST CAMERA STORE are continuing now under pay nay aman ° er a 
110 West 32nd Street * 113 West 31st Street | Bruce Cross, manager of the Woro Studios commercia 
New York 1,N. Y. * LOngacre 4-1 





| department when Mr. Woro died. 





D | S P L A y C A S ES | @ Another old-timer, F. H. Krug, who had spent nearly 


50 years in photography in the state of Washington, 
sili ae nt aa eee oo ig Pt ey and was known to members of the profession through 
MORE ATTRACTION, MEANS MORE SALES out the country as the inventor and maker of the Krug 

For Information Write | Haloette attachment (a vignetting device), died on Feb 

POBLOCKI AND SONS | ruary 6 of a heart attack, at the age of 73. In ill 

2159 S. Kinnickinnic Ave Milwaukee, Wisconsin | health for the past year, he had sold his most recent 
studio in Fife, Washington, last November. On Nov 
ember 12 he and Mrs. Krug celebrated their 50th 


Camp Photographers | wedding anniversary. That some night he had on 


attack and became steadily worse until his death 











Send for a sample of our colorful 

@ Clifford H. Billett, some 25 years ago a commercial 

PLASTIC BOUND photographer in Dallas, died in hospital in New Orleans 

| on February 23. Since moving to the latter city he had 

been on the photographic staff of the U. S. Bureau of 
Entomology. 


of 10 or more 5 x7 prints, sold to campers 


; . , II-k the | leaf ind 
for as little as $2.00 with an excellent profit ie SR Shorten, en tenes tn te: tenn font nthes 
for YOU! Our C Plan j try, has joined the Camille Company of Brooklyn, N. Y,, 
or : ur Camp Fian ts a proven money as treasurer and general manager and has already 
maker and will help you to: accomplished considerable toward the stepping up of 

Eliminate Competition © Increase Profits deliveries of their wedding and other albums. Camille, 
as our readers probably know, were the originators of 


the musical wedding album. Another addition to the 


ALSTON STUDIOS, INC firm is Joseph A. DiFilippo who, as assistant sales 


manager, will ease much of the load of veteran sales 
110 EAST STREET, EAST WEYMOUTH 89, MASS. 


manager Alan Benjamin and enable the latter to main 
tain more direct contact with the trade 


(SEE OTHER AD IN THIS ISSUE) 











26 


Professional 
Photographer 
May - 1953 








ae 
{ eee 
| PHOTO| / 


For the finest... 
GEVALUXE VELOURS 


With Gevaluxe Velours the 
photographic print becomes a 
work of art. 


| 


ARTEX 


A warm-toned chloro-bromide 
paper with a “crayon” effect, 
for portraits or salon prints. 
Three contrasts, a variety of 
surfaces. 


Announcing 


GEVATONE 


A new, warm-toned portrait 


paper. 


| At your dealer, or write direct 

The GEVAERT COMPANY 
of AMERICA, Ine. 

$23 WEST 55th STREET 
NEW. YORK 19, N. ¥. 


150 N. Wacker Drive e 6370 Santa Monica Blvd. 
Chicago 6, Hlinois Los Angeles 38, Calif. 
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SCHOOL PICTURE PROFIT 


our Complete Seruice 
TO YOU INCLUDES: 

*® Original Package Features for Better 
Sales. Albums — Composites — Folio 
Packages. 

*® Fast Service through Limited Volume. 

*® High Quality Prints — Glossies — 
Mounts. 

* Packaged or Unpackaged Delivery. 

* Guaranteed Uniformity. 

*® Technical Service. 

* Field Clinics. 

*® Branch Offices in Your Area. 
* Sales Promotion Assistance. 


FORGET FINISHING WOES 





| vs) 
| BOOST mandi 
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SATISFY YOUR CUSTOMERS \ © 


To: Mr. ALSTON DAVIS, Pres. 
ALSTON STUDIOS. INC., 
110 East St., E. Weymouth, Mass. 


Dear Mr. Davis, 

Please send me information on the Alston Plan for 

Better School Portraiture and Higher Profits, | am 

at present taking school portraits with the follow- 

ing film and equipment 

My annual volume is approximately 

The territory I cover includes: 
Thank 


you, 
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The Editor's Commentary: 


A photographic contest is an all-too-easy way of "picking the brains" of 
photographers and getting an ample selection of illustrations for adver- 
tising or public relations campaigns at low cost. The announcement itself 
need only be mimeographed and any number of publications will give it free 
Space. Typical iS an announcement from a national organization solicit- 
ing entries of photographs "portraying the activities carried on by the 
dietician or nutritionist in her work." Top three prizes are $75, $35 and 
$15, plus 15 of $5.00 each. An accompanying letter states that "amazingly 
fine pictures were received" as a result of a previous conteSt and "most of 
them have been used in our new publications and exhibits." In other words 
18 illustrations were secured for a total of $200 in prizes and, if the list 
of winners was not published, many others may have been bought for only 
$5.00 each. What's more, releases must be furnished and all prize-winning 
negatives become the organization's excluSive property. This may be good 
fun for amateurs but in my opinion professionals who invest their time and 
money in such contests have only themselves to thank if aS a reSult they are 
paid $5.00 for a shot which, made on assignment for a customer, would have 
brought $25.00 and up. 








These "contests" are pretty much on a par, I think, with the letters many 
manufacturers send to professionals Soliciting the submission of prints on 
pure speculation. They'll be glad to See any pictures you make--Sso the 
Story usually goesS--of such and such equipment now being operated or in- 
Stalled in your community or vicinity, and will pay for any they can uSe. 
It's a neat way of getting hundredsS--perhaps thousands--of prints from 
which to select, and an even neater way (becauSe no advance commitment is 
made) of getting those accepted for $3.00 to $5.00 each. Having made and 
submitted the prints, seldom of uSe to anyone elSe, the photographer takes 
what he can get rather than have no return at all. 


As the result of a recent survey of 1,800 daily newSpapers, to which 908 
responded, Editor & Publisher has drawn the following assumptions: the 
1,800 papers maintain 1,325 darkrooms and employ in all about 4,150 staff 
photographers who shoot something like 96,000 pictures a week. Maybe I'm 
wrong but I believe the estimate of 4,150 staff photographers is about 
1,000 too high. My own records show that in many cases dailies in the 
smaller cities have arrangements with local studio owners or free lancers 
to be "on call" to make any needed shots and that these photographers are in 
no sense direct employees or "Staff" photographers. On the other hand I 
think the figure of 96,000 pictures a week is much too low. My own guess 
would be more like 150,000. 





Returning to my small campaign urging photographers to substitute the word 
"informals" for “candids," which has aroused much interest, one Virginia 
photographer writes me that while he agrees with me, he is up a Stump because 
his business name is "Candid Wedding Photographer" and he wonders what to do. 
My reply may be of interest: "Most certainly, if you have established your- 
self as a 'Candid Wedding Photographer' as your letterhead indicates, thenit 
would be a Serious error to change. However I would like to make this sug- 
gestion, that the next time you have your letterhead reprinted you add below 
the main heading the following: 'Professional Portraits in the Informal 
Manner.' This I believe would enable you to keep the advertising value of the 
present title of your business and at the same time get away from the ama- 
teur impression which I think the word 'candid' produces." 


hay ah _ 
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io By Charles Abel, A.RP.s., Hon.M Photog. 


| 
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HOUSTON, TEXAS, city of millionaires, might well be expected 
to be the home of many outstanding portrait studios — and 
it is. Top-ranking among these when it comes to dealing with 

the upper stratum of Houston’s almost nightmarishly growing population, both the 
leaders of society and those who find themselves catapulted into sudden wealth, is 
the quite remarkable establishment known as the Roulande Studio, owned and 
operated by Mr. and Mrs. Jesse Andrews Raymond. Mrs. Raymond, after gaining 
her initial experience in photography in the Bachrach and later the Horsman studios, 
both in Boston, struck out for herself in that city thirty years ago. That is to say she 
established her finishing plant there because, like a limited number of others who 
dealt in those days with America’s “upper crust,’ her camera covered the whole 
Atlantic seaboard, ranging from Maine in the summer to Florida in the winter. A 
few professionals still do this but their number is lessening steadily. 

In 1928 Mrs. Raymond visited Texas with the intention of locating permanently 
in Galveston but, impressed with the potential possibilities of Houston, settled there 








This view of 
the beautiful 
Roulande Stu- 
dio reception 
room is, of 


course, the di- 


rect opposite if 


an be Ma 
Rp tan FPO ae 


of that at 
lower left. Wish 
we could show 
it in color 
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instead. In 1934 she married Mr. Raymond, nine hundred square feet to its present more 
than 


tained 


who gave up his active practice of the law 
with what was then the largest legal firm in 
the south so that he could devote his entire 
time to the studio. Two years later they moved 


three thousand. Completely self-con 


and air-conditioned throughout, the 


Studio well rather 


detailed description. 


Roulande warrants a 


to their present quarters on Houston's Main 
Street since which time a series of enlarge 
ments have expanded the original space from 


The 


twenty-six feet with a twelve-foot ceiling, not 


main camera room, twenty by 


only provides ample space horizontally for the 


The main cam 
era room at 
Roulande’s, 
showing the 
“bridal room” 
at the right 
The doors to 
that room, 
when closed, 
provide a fine 
background 
effect 
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handling of weddings and large groups but 
vertically for the easy maneuvering of light 
ing equipment. Its size has also made pos 
sible the installation of numerous pieces of 
period furniture, not to mention a marble 


fireplace, so that a wide variety of appro- 
priate “home portrait’’ settings are available 
in the one room. All these have been so 
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The illustrations on these two pages have a double pur 
pose, serving not only as examples of Roulande por 
traiture but evidencing the enormous background variety 
offered by the wide voriety of furnishings and accessor 
ies. All but the lower right on this page are black-and 
white copies from Rouvlande full color portraits, as is 
the one at flower left on the opposite page 





planned that they are also completely har- 
monious backgrounds for direct color por- 
traits, a field which the Roulande Studio 
pioneered in Houston. Other equally beau- 


tiful pieces of furniture are found throughout 
the studio and all may be utilized similarly, 
so that Mr. and Mrs. Raymond (you'll read 
later why we make a point here 


of mention 
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them both) have 
“props” 
“Infinite’’ is not a word to use carelessly but 
we employ it without hesitation because still 


another feature of this unusual camera room 


ing infinite 


of portrait 


an variety 


to offer their sitters 


is to be found on its walls, which are covered 
with five different textures of fabrics in addi 


tion to three different types of 


hardwood 
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paneling. 

The less said about dressing rooms in 
many studios the better but that is not the 
case at Roulande’s, where there are six in 
all. One, eight feet by ten, is called the bridal 
room. One whole wall is given over to a 
mirror, the others are covered with silk 
brocade and the furniture is period French. 
Men, ignored studios, come into 
their own in this one where their dressing 
room, five feet by six, is paneled in mahog- 
any and furnished in leather, with one wall 
mirrored. A third 


in most 


room, also five feet by 


six, is for the children, with a mirror cover- 
ing one wall and the others done in bleached 
ash paneling. French furnishings are used in 


this room also. Because all bridal parties 
photographed at Roulande’s are offered — 
and it is a much appreciated service — the 
opportunity of changing their costumes at the 
studio so they may go from there directly 
to the ceremony, there are three additional 
dressing rooms, each of three hundred and 
fifty square feet, with adequate furniture and 
ample mirror space. 

The general reception room, twenty feet 
by twenty, has walls covered with stretched 
monks’ cloth and is principally furnished with 
Italian and Spanish antiques of the Renais- 
sance period. In connection with this there are 
three smaller rooms or offices, each about a 
hundred and twenty-five square feet in area, 
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where receptionists and patrons can discuss 
in private special problems or details con- 
cerning orders. In addition there are the 
personal offices of Mr. and Mrs. Raymond, 
planned deliberately with color portraiture in 
mind and as a result frequently used for 
color sittings. The walls of Mrs. Raymond's 
office are stretched 
cloth, which a background for 
some notable antiques, among them a rare 
Chippendale pedestal desk, a Van der Werf 
painting on copper and a jeweled water 
clock of Chinese jade which was created by 
Cartier of Paris. Mr. Raymond's office, though 
entirely different, is no less elaborate. The 
walls are black walnut 


covered with monks’ 


serves as 


paneling and the 


furnishings, also imported antiques and some 
dating back to 2,000 B.C., include a rare 
French Empire desk and chair and a collection 
of lamps created from Far Eastern figurines of 
teakwood, jade, bronze and amethyst. All 
public areas of the studio have wall-to-wall 
carpeting and are wired for music by Muzak, 
an effective background for the general 
artistic atmosphere, coupled with facilities for 
recordings or radio broadcasting. 

What we have described so far certainly 
adds up to an “front’’ for the 
public, but it that the 
Raymonds have neglected the production side 
of the 


management divisions. Let‘s have a look at 


impressive 


does not mean 


studio in favor of the sales and 





supplemented with two 5x7 Eastman view 
cameras for work with babies, home por- 
traiture, occasional bridal shots and the like. 
For informal wedding pictures, taken on 
location, four 4x5 Speed Graphics are always 
ready and waiting, plus two Stereo Realists 
because the Raymonds were prompt to ‘‘get 
on the wagon’’ when color stereo began to 
indicate its profit-making possibilities. The six 
smaller cameras have their own lenses, of 
course, while for general studio work with 
the larger outfits six lenses are available, 
diffused and sharp, in focal lengths from four 
inches to twenty-eight. For most studio 
portraiture orthochromatic film is used; pan- 
chromatic for informals and when using 
speedlights; Ektachrome for all color work. 
As a rule the Raymonds prefer various 
combinations of photofloods for general 
portraiture, switching to Strobo-Research 
speedlight when working with babies and 
children or pets, or to flash illumination for 

direct color, informals and stereo work. 
Speaking of direct color, we stated 
ROULANDE earlier that the Roulande Studio pioneered in 
this field in Houston and might emphasize this 
by pointing out that as far back as twelve 
years ago they exhibited color portraits in 
Houston’s Art Museum, and were the first 
Houston studio to offer direct color portraits 
to the public. They make either Ektachrome 
transparencies or one-shot color separation 
negatives but, rather than tying up consider 
able extra floor space and a small fortune in 
a color laboratory, have all their color prints 
custom finished by Photo Color of Houston, 
who operate what Mr. Raymond thinks is one 
of the finest technical color laboratories to 


the equipment and facilities which make 
possible the very considerable quantity of 
work turned out at Roulande’s. Starting with 
the customary studio stand-by there is an 
8x10 Ansco Studio outfit for general use, 


ROULANDE 


be found anywhere. Here Roulande’s are 
definitely in line with the practice followed 
by the majority of America’s leading illustra 
tive photographers. Though nearly all of 
them do about as much direct color as mono- 
chrome, and some work almost exclusively 
in color, only a very few maintain their own 
color laboratories. Most of them have their 
work finished by specialists and, in each case, 
by some one laboratory which they swear is 
“the best in the country.” 


The darkroom facilities are complete 
and carefully planned, including a negative 
processing room and two identical printing 
rooms. Both the latter are equipped with 
Eastman auto-focus enlargers while all three 
rooms have automatic temperature control 
for all solutions. With all this, ample space 





still remains for general studio work such as 
retouching, making folders and mounting 
prints. ‘‘Making’’ folders means exactly that 
because all Roulande portraits are presented 
in hand-made folders, each bearing an 
engraved miniature sketch of the handsome 
studio front. Each darkroom and _ individual 
work area has its separate radio set for the 
convenience of the employees while in addi- 
tion there is a complete kitchen where meals 
can be cooked when the staff are working 
late, or on Sundays during rush _ periods. 
Finally there are the negative files, containing 
all negatives from which orders were placed 
since the inception of the studio, and storage 
space for more than twelve months’ supplies 
of every nature. The Raymonds don’t believe 
in “running out’’ of anything. 

By now it will be readily apparent to 
the reader that Mr. and Mrs. Raymond, artists 
though both of them are, have a thorough 
understanding of photography as a business 
and an even greater appreciation of that 
professional intangible which, for lack of a 
better description, is usually spoken of rather 
baldly as “the psychology of handling the 
sitter.’’ Their prime object is to create truly 
natural portraits, capturing the real character 
and individuality of the sitters in an artistic 
manner. They feel that any patron should in 
good reason expect a technically perfect 
portrait from any studio so, taking technique 
for granted, their emphasis is upon revealing 
the personality of the sitter. The successful 
accomplishment of this objective starts, with 
them, right smack at the studio door. As 
we have shown, the entire studio has been 
created with the purpose of making the 
pairon feel completely at ease. There is a 
feeling of warmth and friendliness from the 
time the patron enters, aided and abetted 
by the mellow elegance of furniture rich with 
the patina of age and artistic skill, and by 
the friendly approach of everyone in the 
studio, especially the Raymonds themselves. 

‘Let me start at the appointment stage,”’ 
says Mr. Raymond. ‘‘Mrs. Raymond usually 
discusses the matter of apparel and proper 
make-up with the patron at the time the 
appointment is arranged, being guided by 
the purpose for which the portrait is desired. 
Then when the time of the sitting arrives we 
both try very carefully not to rush our subject 
into the camera room. Rather we usually have 
the maid bring in coffee, which we have 
ready at all times, and spend a while just 


The top and bottom pictures show opposite sides of Mr 
Raymond s private office; that in the center is one view 
of Mrs. Raymond’s. Parts of these rooms, used as back 
grounds, are readily recognizable in the portraits on 
other pages. The compositions and arrangements af 
forded by this luxurious studio are enough to leave any 
portraitist breathless 
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getting acquainted. In this way the sitter Mr. and Mrs. Raymond work together in 
becomes relaxed and the inevitable sense of the camera room on all sittings, giving every 
strain is relieved to a considerable degree. sitter the benefit of both the masculine and 
We find that the background music is most feminine viewpoint, and both are careful 
helpful in this connection as well as in damp- never to embarrass a sitter by destructive 
ening occasional customer impatience with criticism, maintaining a constant effort to 


those delays which are sometimes unavoid- make it seem that any necessary changes in 


able.’ the sitter’s make-up or aitire are the patron’‘s 
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own idea and something constructive that will 
aid in producing the desired result. Quoting 
Mr. Raymond again: “In taking a sitting we 
try to work as rapidly and deftly as possible 
without giving any impression that the sitting 
is being rushed. Properly accomplished, this 
gives the sitter a sense of confidence that we 
know what we are about and are not stumb- 
ling from one pose to another in a hesitant 
attempt to use our subject for a guinea pig. 
We try to discover any particular wishes the 
sitter may have concerning poses or effects, 
and are guided by them as far as practicable. 
We carefully bear in mind, however, that the 
responsibility for the sitting is our own, and 
that it will be a success or failure primarily 
due to our own good taste or lack of it. 


“In my opinion the photographer who 
permits himself to be dictated to by a patron, 
and as a result makes a sitting which is con- 
trary to his own artistic judgment merely 
because the patron demands this or that, 
has only himself to thank if the sitting is a 
failure. When such a situation faces us, and 
thank goodness this is seldom, we gently 
explain that we find it impossible to do our 
best work under such circumstances and 
tactfully suggest that the patron find another 
photographer whose views more nearly 
coincide with his or her own. Usually such 
people become more reasonable when they 
realize this attitude of ours is serious, but 
when they do not we console ourselves with 
the certain knowledge that we have been 
spared a situation which would have been 
disagreeable from beginning to end. 


“| find it difficult to ‘type’ our lighting. 
We primarily use one principal source, usually 
a #4 photoflood, with a #2 as a fill-in light 
quite close to the lens. We illuminate the 
background to secure proper separation and 
add a boom spot if that seems desirable. 
The placement of the light sources depends 
upon the effect we are trying to create and 
of course to a certain extent upon the facial 
contours of the sitter. Our main endeavor at 
all times is to keep the lighting as simple 
and uncomplicated as possible. Particularly 
do we avoid confusing a portrait with a mul- 
tiplicity of shadows, cross-shadows and what- 
not, such as invariably follow the use of too 


us 


many light sources. 


The sitting over, the remaining stages are 
the presentation of the proofs and the making 
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of the final sale, and here too the Raymonds’ 
general philosophy of portrait studio opera 
tion continues. All proofs are shown as 8x10 


(Turn to page 56) 
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A SUMELHING OH AOS 


FIRST | ASK QUESTIONS 


By Joe Clark, H.Bs5. 


VERY FREQUENTLY the differ- 
ence between a set of pictures 
that tell the story effectively 
and a so-so set that the editor 
doesn’t go for is that the photo- 
grapher didn’t have the time, 
didn‘t want to bother, or didn’t 
feel the need of asking ques- 
tions before he started shoot- 
ing 

In covering a wide variety 
of assignments for many maga- 
zines, I've learned that one of 
the best ways to start on a 
story is by asking questions. No 
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photographer is expected to be 
an expert on every subject he 
covers. There are very few in the 
business who know where to find 
on short notice a ten-year-old girl 
who is expert at baking chocolate 
drop cookies, or an old man who 
likes to whittle. I've found there is 
only one way to locate these 











time 


time to 
for stories, and that way is by asking every 


people who are needed from 
one with whom | come in contact if they know 
any girls who bake cookies or any old men 
who like to whittle. 

When Life magazine asked for a picture 
that would show the beauty, charm and gra- 
ciousness of any Detroit woman over forty, 
| didn't try to find one on my own. | started 
by asking everyone | ran into if they knew 
someone who would meet these requirements. 
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| didn’t tell them what it was for. | just told 
what | needed. | got quite a few candidates, 
but the best was provided by a lady reporter. 
The reporter's candidate had a bearksin rug 
in her living room, and the result was a shot 
of lady on a bearskin rug that made a page 
in Life. 

The best example, though, of how asking 
questions pays off in pictures is the story 
“Slick Tricks With A Yo-Yo" that | did recently 
for Friends magazine. The assignment was 
simply, ‘See if you can do something inter- 
esting on yo-yos."’ 


That 
| had to start with, but 


was all the information on 


yo-yos 
because | asked a 
lot of people a lot of questions within a few 
weeks | began to feel like something of an 
expert on the yo-yo, its and 
who's who in the field. Out of all this came 
a set of prints, of a youngster spinning a 
yo-yo, that 
Friends and was picked up a few weeks later 
by Life. One of the shots was also used as a 
cover for the Michigan Osteopathic Bulletin 


construction, 


made a two-page feature in 
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The story would still be in the idea stage 
if it had not been for the help | got from a 
lot of friends, casual 


acquaintances and 


even strangers. Sometimes you get. silly 


answers, but in general most people are 


anxious to help. 

It had been a long time since | had seen 
kids playing with yo-yos, but | remembered 
it used to be quite a fad for them to congre 
gate on a street corner or in a school yard 
and try to outdo one another with their tricks 
My first thought in handling this assignment 
was to find such a group in action and build 








the story around this. | lost enthusiasm for 
this idea upon thinking it over, and besides 
| soon learned that the youngsters no longer 
gather on street corners to twirl a yo-yo. 

So, in Detroit, a city of some two mil- 
lion people, | set out to find a boy who was 


an expert with a yo-yo, and | began by ask- 


ing everyone | met, “‘Do you know any boy 
who’s good with a yo-yo?” 

The Recreation Department, Boy Scouts, 
school officials and theatre managers were 
co-operative, but couldn‘t help. Girls in drug 
stores, lunch rooms, people who came into 
the office, all would think hard for a moment, 
but couldn’t offer any suggestions. Sometimes 
| would get a name, but the person would 
generally end up by confessing that the boy 
he had in mind “isn’t much of an expert.” 

There was plenty of time to work up the 
story because the editors were in no hurry, 


and | wasn’t ready to settle for anyone who 
could merely make a yo-yo climb up and 
down a string. | wanted an expert with a lot 
of tricks because | had an idea that | could 
rig up a yo-yo with a light and shoot the 
pattern the gadget made as it performed in 
the hands of a champion. After a week or 
two of asking the same question over and 
over, | finally found someone who replied, 
“The kid next door to me is a whiz with a 
yo-yo.’ 

The ‘kid next door’’ turned out to be 
John Hotia, a fifteen-year-old who had been 
practicing with a yo-yo for years. For John 
the yo-yo would do almost everything but 
bark. He even had one trick in which it would 
sail out in a flying circle, then come in under 
one leg and land in his pocket. 

The story would end here except that 


(Turn to page 57) 
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Just in case that “H.B.S.S.“ which follows 

the name of Joe Clark in his byline on & 
page 42 intrigues you, let me explain that =) 
it stands for “Hill Billy Saap Shooter,” 

Whether Joe really was a hill billy before 

he entered photography | wouldn’t know, 

but when he terms himself a “snap shooter’ 

he really has his tongue in his cheek. In 

fact, he is a highly competent all-around 

professional photographer in Detroit and a 

popular member of that city’s live portrait . 
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sere organization. The initials, which always 


accompany his name, are excellent adver 
tising because people are always asking 
what they mean and, once he explains, his 
name is seldom forgotten. — Charles Abel. 
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THIS PHOTOGRAPH was given an exposure of 1/ 100th 
second at F/22 and the negative, on Super Pan Press 
Type B, was developed for in DK-50, 
one-to-one. a projection on Velour Black 
DS-2, was developed from two to 2 minutes in D-72, 
one-to-two. 


eight minutes 


The print, 


CRITICISM: 


EVIDENTLY THE TRUCKS in this picture have seen con 
siderable wear, especially the one in the foreground, 
sO we assume the assignment was to show the road 
material or the method of its application. It seems very 
questionable that the manufacturer of the trucks would 


use such old ones in any form of advertising, especially 
when no name or trademark appears and even the 
hood of the one truck (by which it might have been 
recognized) is completely hidden by the open door of 
the cab. If then, the trucks are the real subject, the 
photograph must be intended to show or prove some 
thing that is not apparent to your critic. 


While the picture may tell the story intended, 
nevertheless it is flat and uninteresting although, from 
the shadows, it seems to have been taken on at least 
a fairly brilliant day. Of course the drabness of the 
trucks had something to do with the lack of “snap” 
in the photograph. While a contrast or 
brilliance in the material being dumped would have 
made 


little more 


the picture more interesting, even this would 


have its disadvantages because more 


contrast in the 


print would give the white house in the background 
still more prominence, and it is a great distraction as 
it is. In fact, the entire background is unfortunate but 
with respect to that it is reasonable to assume that 
the cameraman had no choice. 

The placement and lighting of the driver is very 


unfortunate. The static feeling of the 


whole picture 
could have been greatly relieved by the proper posing 
and lighting of the driver. It was the one and only 
chance to add action and very little is apparent. Had 
he been drawn out a bit more into the open so as to 
receive a little more light, with one hand on the door 
and the other on the side of the cab, and with his 
whole body directed toward watching the material, it 
would have given a lift to the entire shot. Failing this, 
some holding back of the rest of the 


as to give emphasis to the driver 


even print so 
might have helped 
even though he has neither hand engaged in manipu 
lating the truck. All in all we get the impression that 
this is more a pictorialist’s attempt at securing an effect 
(though 


actual 


unsuccessful) in linear composition, than an 


commercial assignment. 
Every once in a while a letter or from 
some manufacturer of road or other equipment reaches 


the writer's studio asking that 


circular 


photographs of his 
equipment be sent in on a speculative basis, the man 
ufacturer to accept and pay for whatever he thinks he 
can use, but without being under any obligation to 
purchase. If many photographers ‘fall for’ such offers, 
these manufacturers certainly must get a large selection 
of prints at a very low cost when the 


whole lot is considered and, being able to pick from 


value of the 


a large quantity, are enabled to secure some fine illus 


trations at very little expense. We often wonder just 
how many readers make speculative shots as a result 
of such solicitations, and what results they get in the 


way of actual acceptances. 

















DATA: 


THIS PORTRAIT was taken on 4x5 lsopan film with a 
25th second, the Turner-Reich 
lens (in Rapax shutter) being stopped to F 


ment 


Korona view camera at | 
11. Develop- 
12 minutes at 68 . 
duction is from an 8x10 projection on Ansco Brilliant, 
developed for 2%, minutes in Ansco Vivid, one-to-three. 


was in Ansco 47 for 


Repro- 


The subject was six feet from the background. The main 


source light was a #2 photoflood in a 14” reflector 
beside the camera, five feet from the subject. A similar 
light on a boom and directly above the subject (and 
so only indicated on the diagram) was used as the key 
light. Another 
a 45 angle to the left of the camera, and seven feet 


from the subject, was the fill-in. 


#2 in the same size reflector, at about 


CRITICISM: 


THIS CRITIC has mentioned many times that spotlights 


are very handy to have in the studio but when used 
in the wrong places can easily destroy an otherwise 
good portrait. While the maker of this picture does not 


term his “key light’ a spot, that was nevertheless its 
purpose and effect and this overhead light, striking the 
cheekbone as it does, has given the face a very angu 
lar appearance which in no way flatters the young lady. 

Looking closely at the original and analyzing the 
lighting we can see shadows on both sides of the nose, 
which proves the point that we really have here a 
cross-lighting, a type of lighting which either projects 
or foreshortens the face. it has foreshort- 
ened. Actually the only bad part of this lighting is the 
position of this particular light and, 
the picture would be much 
omitted. 

The though a little 
good; that is to say that the expression of the eyes is 
in keeping with the expression of the mouth. As for 
the posing, while the body seems quite relaxed the 
head appears to be a bit stiff. This could be caused by 
a too low camera angle, which would also account for 
giving the nose and chin a bulbular appearance while 
emphasizing the whites of the eyes below the pupils, 


In this case 
in other words, 
improved had it been 


characterization, somber, is 


which is never good taste in portraiture. 

The background has been burned in nicely, provid- 
ing fine separation for the head. With respect to com- 
the head a trifle 
smaller. One good rule to follow is to have the eyes 
of the top of the 
picture space. The negative seems well exposed and 


position, we would prefer to see 


subject one-third down from the 


developed. The print is very well processed and has a 
beautiful warm tone. 








HV ERY - DAY 
PHOTOGRAPHY 


MAKING OURSELVES ACCEPTABLE 








IX—THE EXTERIOR OF YOUR ESTABLISHMENT 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


1S THE BUILDING that houses your business, and are 
the environs of the building, in keeping with the char- 
acter of the business itself? Some amount of ‘front’ 
This 
ostentatiousness; in fact, dignified conservatism is more 
to be desired, but don’t your 
building to make an immediate unfavorable impression 


on the public when they view it for the first time. 


is essential in any business. need not run to 


allow the exterior of 


never see 
the inside of your building, but they do see the out- 
side, and they form an opinion of the character of 
the business from what the outside looks like. And they 
judge from this as to how the business generally is 
conducted. An impressive exterior builds prestige, good 
will and acceptability for a business. An 
exterior enhances the advertising program of a busi- 
ness. 


Some of those who pass by perhaps 


impressive 


For years and years, we have accepted Coca-Cola. 
It's as common as coffee or water or This is 
primarily because the product is good. It has 
proved good over the years. We have a good impres- 
sion of Coca-Cola. We have been 
company’s advertising program, which is 
type, colorful, appealing, always in 
good taste. But what effect would even the fine product 


tea. 
been 


influenced by the 
of a high 
always always 
and the splendid advertising have on us if we were 
to see a Coca-Cola bottling plant in a local area in 
a rundown building, on the wrong side of the tracks, 
in an undesirable environment? Wouldn't this prejudice 
us against the product, however good it might be? Of 
course it would. 

The managements of Coca-Cola bottling plants over 
the country generally recognize this. That's why prac- 
tically every Coke plant you see is a thing of beauty, 
as sparkling in appearance as the product itself. Gen- 
erally you'll find neighbor- 
hoods, where they have a little ground around them, 


these plants in outlying 


and this note is shrubbed and 


groomed. So we are more than ever convinced of the 


you'll nicely well 
goodness of the product because of the general appear 
ance of the plant. 

Business surroundings may not always be beautiful, 
but they can be clean and they can be neat. The larger 
enterprises, of course, have stylists and experts in the 
to build their 


in a manner as 


matter of exterior presentations plants 


or their places of business best to 
reflect the character and integrity of the business and 
to create exactly the kind of atmosphere of affluence 


and success that management desires. 


100% 


all means secure that type of facility 


If your business merits a location, then by 
If, on the other 
hand, it does not require the most expensive kind of 
then suited to best the 


interest of your business. When this has been deter 


location, select one serve 
mined, then a study of the store front and its customer 
arresting influence should be made. Here the admoni 
“Don't light a _ bushel,” 
into play. Display your street number large enough to 
and if possible 


name which denotes the character of your enterprise 


tion, hide your under comes 


be easily distinguishable choose a 


i.e., Royal Portrait Studio, Jones Studio of Photography 
and the like. 


Light 
cheaper than good lighting today and when 
added to light it adds the impact of 
eye-catching influence. Color is to the eye what music 
is to 


and color are very important. Nothing is 


color is 
materially to 
the ear and what 
The 


impressive as 


perfume is 
the 
anything one hears. 
idle 
the eyes of 


to the olfactory 


nerves. impact through eye is 10 times as 


“Eye-catching” is 
not an idle phrase nor an 
Catch 


prospective customers, then, with light and color. 


figure of speech 


it's important. your customers and 


Needless to say, this cleanliness and 


attractiveness should extend to lawns and surrounding 


study of 
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premises when such are present. And when we think 
of color and lighting, we are reminded of the import- 
ance of the proper character of any signs or lettering 
that may adorn the building or the doors and windows 
of the building. Here again not too much importance 
can be attached to keeping this method of impressing 
the public in good taste, and it can be in good taste 
and carry a certain dignity without sacrificing anything 
at all in the way of eye-appeal and attractiveness. 
All of these factors make sales. All of these factors 
support your advertising messages which 
customers and prospects 


reach your 


through the customary and 


accepted media of advertising. The exterior physical 
properties of a business might well be called outdoor 
advertising. Your place of business, if well maintained, 
can do much more than just house your business. It 
adds a definite PLUS to your advertising investment. 

Unless you feel qualified to do so, it might cost 
you less for better effect if you consult experts when 
it comes to landscaping your premises, erecting signs 
on your building, and lettering the doors and windows, 
just as you would consult an architect when you con 
template a new building or the remodeling of your 
present quarters. 





INEXPENSIVE PUBLICITY 


FRONT PAGE ADVERTISING — FREE! 
BY RUSS HANSON 


ON MR. ABEL'S “Editor's Commentary” page in a back 
issue of THE PROFESSIONAL PHOTOGRAPHER (I think 
the 


idea is also one of the many in his 
book Tested Money Making Photo 
graphers) | found an interesting paragraph exhorting 
professional photographers to take advantage of front 
page newspaper publicity by preparing special photo 
graphs for their local papers’ Easter issues. It happens 
that | know from experience how well this suggestion 
does work, and that it can be applied equally as well 
to other holidays 


included 


latest Ideas 


for 


and special occasions throughout 


the year. Perhaps my own experience, plus some of the 
photographs we worked up for just such purposes will 
help encourage other this 


photographers to try out. 
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| might add that none of these pictures received space 
smaller than six inches depth across six columns while 
some were displayed nearly twice that size, not includ 
ing a 
graph 


suitable headline and an ample 
the 
include children) and 


credit para 
(note that | 
parents, plus 


adequately 


naming subject or subjects 
their 


material 


always any 


necessary descriptive and an 

prominent credit line for the studio. 
Newspaper editors, particularly those in smaller 

the 


know of no better 


communities, welcome idea, and from the pro 


fessional’s standpoint, | place for 


a newspaper advertisement than on the front page 
a page where few papers ever permit one and at 


no cost to you. 





At far left on the opposite page is the 
Father's Day shot on which Mr. Hanson and 
Mr. Barlow collaborated, and beside it the 





one they worked up for Valentine's Day. At 
right is a combination of photography and 
art work for Mother's Day 





This can be developed into a really worth-while 
program once the editor becomes aware of your ability 
to deliver timely photographs promptly. 
of 1949 | used this plan when it 
to start some kind of an advertising even 
though the pocketbook was practically empty. At that 
time | secured the services of a former press photo 
grapher for the Chicago Tribune, Earl Barlow, who 
also had done publicity work for TWA Airlines and 
several public figures in years past. Together we toyed 
around with the idea of building up a portrait busi 
ness, but how to let the public know a new portrait 
studio was being established in town, and still not go 
farther into debt, was the problem confronting us. 


During most 
seemed necessary 


scheme, 


During the course of Earl's travels, he had devel- 
oped a knack for working out publicity photos, and 
talked me into going along with his brain child. The 
ideal location to present these pictures was, of course, 
on the newspaper's front page, 
photographs that would catch the eye, and 
make him want to know who in the world made “that 
picture.” For our 


using _ illustrative 


reader's 
efforts in preparing these 
shots for holiday issues much favorable publicity came 
our way. 


special 


Before starting on our first 
Earl contacted the 


such super photo, 
city editor, gave him an outline 


of the proposed shot, and received the promise that 


Here’s a publicity idea for Christmas, using 
simple art work to substitute for what would 
otherwise be a very complicated set-up 





on 


ypreBeuRe “eer, 
de, 
\ 


« 


it might be used. This was the New 
Year's Day issue, and that meant most of the town’s 


50,000 population would be sure to see it. Well, New 


to appear in 


Year's Day finally came along, and there for all the 
look at was a 9x12 
of our photograph, occupying the coveted front page 
spot. 


tired celebrants to reproduction 


We were completely satisfied, and even more 
so when several strangers phoned us asking how we 
were able to make the picture (a 
child 


shot of the town). 


combination of a 
riding a plane, superimposed over an aerial 

For the balance of the year we managed to have 
one of our creations on the front page for Valentine's 
Day, Easter, Memorial Day, Mother's Day, Father's Day, 
and Hallowe'en. Our Christmas shot was buried inside 
the paper — about the 
Stocking Fund sponsored by our local newspaper, which 
appropriately enough occupied the desired 
After this idea because it was 
rapidly becoming over-worked. We noted that reader 
interest was lessening as other photographers, follow 


we forgot Christmas Empty 
location 
we discontinued the 


ing our lead, began contributing similar work, as did 
the paper’s own photo department. So, being first in 
your community to utilize the front page picture spot 
has definite advantages. 

I'm sure most professional photographers are well 
acquainted with the mechanics of turning out photos 
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of the type pictured here. Nevertheless, a few pertinent 


page 
in making 


facts relative to securing the front space, and 


briefly, the work involved some of these 


shots, might be helpful. 


Almost any local newspaper that does not 


page 
ested in such photographs. 


regu 


larly use a front cartoon is occasionally inter- 


First, the picture must be 


timely we selected national holidays. Secondly, 


using local people, drawn from different sections 


included in the paper's circulation area, is a must. 
Third, if possible, try to inject the paper's name into 
your shot as we have done in our Father's Day picture. 


Once you have mentally worked out a_ photo 
idea, contact your city editor and tell him what you 
have in mind, offering to submit it for his approval, 
that a 


ask in return. Naturally his confidence in your ability 


and indicating suitable credit line is all you 


to deliver work a little above the average will be 
enhanced by the quality and promptness of your first 
contribution. Then too, by talking to the editor several 
weeks in advance of an approaching holiday, you will 
be relieving him of the job of working out his own 


idea for a front page picture, if he has one. 


The next 
along these 


“must’’ on the list, unless you are gifted 
lines, is to make the acquaintance of a 


commercial artist. | was fortunate 
Bob McCullough, trying out his 


wings in the commercial art world, and we both felt 


in knowing one, 
a young man just 


that “free” publicity was just what we both needed. 


Together, with the invaluable aid and suggestions 
given by Earl, we worked out several acceptable ideas. 
For example: the shot 


Valentine’s Day required a 


steadier hand than mine to trim the paper doily into 
a heart shape, paste it over the print, and add the 
artistic effects along the blackened border. We obvious 
ly collaborated on the Memorial Day photo, picturing 
a Gold Star 


mother, asleep in her favorite rocker, 
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Another Hanson- 
Berlow publicity 
photograph. Here 
again simple art 
work not only tokes 
care of the bats 
and the spook but 
eliminates the need 
for an additional 
model. 


and dreaming of the various stages in the life of her 
lost son. Incidentally, this shot brought 
flourish of business from impressed readers. 


us a young 


Some of the others were strictly publicity shots, 
attempting to bring a little humor to the front page, 
the Father's 
Day shot where it seemed wise to paint in the flame 
shooting out of the blow torch (not 
original print which is reproduced here). The first try 
was made using a lighted torch, but the boy couldn't 
get close enough without so Bob 


helped us out by simulating a flame with his airbrush. 


and required no art work, excepting in 


shown in the 


disastrous effects, 

The results obtained from this form of advertising 
paid off far better than the few actual advertisements 
we bought in the paper. To me, advertising, to be a 
success, must be continually kept up, otherwise the 
itself, and that is 
what happened in our case. Keeping your name before 


the public is 


expense does not justify exactly 


important, and photographers have to 


do this just like any other business. In my position, 
however, not being particularly interested in the portrait 
end of the business after Earl's sudden death, | did 
not feel impelled to make the most of the favorable 
publicity we had received and let the program die 
out. My recommendation to those doing portrait work 
in smaller communities is 


to point for possibly two 


holidays during some 
shots. In this 


likely to be spurred 


the year and really develop 


eye-catching way, competitors are not 


into action, and your contribu 
tions will receive more attention. 

Whether you are new 
an old established studio, 


that new people are 


in photography, or own 


you must keep in mind 


continually moving into town 
who probably never heard of you. On the other hand, 
everyone who reads the local paper is bound to notice 
any unusual photograph on the front page, and that 
picture, with an appropriate credit line, may as well 
be yours. 





STUDY YOUR SITTERS 








FINDING THE PICTURE IN THE FACE 
By G. C. Kehres 


THE QUICK OBSERVANCE of facial characteristics, and 
a knowledge of what to do about them, are two readily 
cultivated faculties of basic importance to every portrait 
photographer. Most of us understand, or have read, 
that every face has two distinct sides and that these 
are very different from each other. The portraitist must 
recognize — and quickly — which side to select, and 
best 
The real picture in the face is always on the “long” 


side. For “character studies” the ‘short’ 


should then concentrate on that side for results. 


side is often 
preferable but the professional photographer, in busi- 
ness to make a living, must portray his sitters at their 
best and to do that he must shoot the long 


the face. 


side of 


This so-called long side, which is invariably best 
for saleable portraits, evidences itself by the fact that 
the eye on that side is usually a little higher in the 
head and little Thus the 
perspective is far as sitter is 


in most cases is a larger. 
the 
concerned, only from that side. If you question what 
may sound like a rather arbitrary statement, study not 


only your sitters but the faces of your friends and the 


“natural,” so 


people you see all around you. Having convinced your- 
self, and bearing the fact in mind, let me continue 
with some lighting suggestions which will best bring 
out the pictures in various types of faces. 


It should stand to reason that a broad lighting 
should never be used on an excessively broad face. 
We often see this done, and too often it is because 
the photographer, having adopted an almost standard 
lighting, becomes literally too lazy to change it. Use a 
narrow light when you are confronted with a sitter 
whose face is broad. It tend to slenderize the 
face, will flatter and please the sitter, and make the 


will 


selling job all the easier for your receptionist. Avoid 
telling the broad faced sitter to smile because the smile 
will be wide and due to the flesh on the cheeks will 
not only make the face seem even broader but will 
make the eyes look smaller. The merest hint of a smile 
on the lips and in the eyes is all you need and you 
should be able to secure that by your own conversa- 
tion or your own expression while working with the 
sitter. 


Exactly the opposite is the rule to follow when you 
are dealing with a narrow face. A broad light will 
make the face look broader; if the face is thin the 
broad light will fill out the hollows and, when a face 
is severely wrinkled, the broad light will subdue the 
lines. In other words, a front lighting is kind to a 
wrinkled face. 


Still another problem is the sitter with high cheek 
bones. Pull your main source light away and lower it 
light strike the tops 
is to subdue the high cheek 
light’ which 


only make 


a bit to avoid having a strong 


of the cheeks. Your aim 


bones rather than accentuate them and 


strikes them directly, or on the top, will 


them more prominent. 


A nose that is curved to the side and as you 
study faces you will be surprised how few noses are 
genuinely straight — corrected in a 
the side 
use a back 
Such 


longer and also has a 


can be easily 
the 
the nose bends. 


portrait by photographing sitter from 


toward which Do not 
lighting when sitters have crooked or long noses 
a light makes the nose look 
tendency to ‘pull’ the nose toward the side where the 


spotlight strikes it. 


Low or receding foreheads are other facial char 
acteristics which appear to give many photographers 
trouble. For these nothing is better than an accessory 
which once was standard in every studio but today 
appears to have been discarded or forgotten by many 
the now old-fashioned head 
Use it to shade the top of the head but a 
little farther back than normally. So placed it 
make the forehead seem higher. 


cameramen. | refer to 
screen, 


will 


Photographers new to the profession often have 
the mistaken impression that they must use a number 
of lights. The more they use, according to their way 
of thinking, the better their pictures will be. This, and 
| speak from experience, is a mistake. Use few lights, 
and use them cautiously. The proper way to use back 
that 
too 


lights is to make a balanced lighting first and, 
but 


show 


accomplished, introduce your spotlights 
the 


lightings this holds true and if these 


not 


strongly, so that they will not steal Even 


with “glamour” 
suggestions are followed you can make glamour por 
traits without the harsh and uncalled-for black shadows 
and disturbing contrasts that 


spoil so many modern 


photographs. 


Finally, a word about Do not 
light 
In photography and especially monochrome, light comes 
forward and dark that when you have 


large light areas in the background they will, in the 


backgrounds. 


use 


a spotty ground which has large, very oreas. 


recedes, so 
finished picture, appear to project themselves in front 


A background should 
separation between 


of your 
ground. 


subject. stay a back- 


If you want real subject 
and ground, select a medium gray ground rather than 


a white one. After all, your customers are paying for 
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pictures of themselves; they do not want the back- 


ground out in front. 


In essence; all portrait photography — at least 


from the standpoint of the professional portraitist — 


is flattery. Your sitters know their facial defects only 


too well. If you can retain likeness and facial contour 
without emphasizing the less pleasing features your 
reward will make itself evident in your cash register 
and through the additional 


sitters will send to you. 


customers your pleased 


FOLLOWING YOUR FOOTSTEPS 


YOUR SON AND YOUR PROFESSION 


BY ERNEST W. FAIR 


“NOPE, my boy isn’t in the studio. Says he’s just not 
interested. Wants to be a lawyer. | planned it other 
wise for 20 years but if the boy would rather be some 
thing else there’s nothing | can do about it.” 


Did you ever hear someone speak and know 


bitter disappointment and a broken heart was behind 
the words reaching your ears? | know that was happen- 
ing as | listened to the photographer who spoke the 
above. 


“It’s a swell profession and I'm tickled pink to 
be able to step in and give Dad a break at last. | 
think a photographer's studio offers me a better future 
than anything else | could go intol”’ 

This father’s smile was wide and his eyes filled 
with pride as his son told me how delighted he was 
to be able to follow in his Dad's footsteps. | saw 
here the fulfillment of a man’s dreams and a fitting 
reward for many years of untiring work. 

Where was the difference? How had the 
father succeeded and why had the first failed? 

As readers of these pages know, the writer has 


talked to many, many photographers during the past 


second 


few years. The subject has always intrigued me because 
| am the father of two sons myself. 

So I've been asking a lot of “off the cuff’ ques 
tions on the subject and here’s a summary of the 
things these fathers did to bring about their father-son 
business dream. 

Right here and now let’s go on record and point 
out that not every father in this business of photo- 
graphy wants his son to follow in his footsteps. But 
the great majority do and they are fully justified in 
their ideas. 

The “ways and means” in paragraphs to follow 
are neither all-inclusive nor do they provide an arbi 
trary and fixed formula. 
situation and some 


Some will apply in one 
One will be the all- 


ond another 


in another. 


important factor with one son, with a 


second. 
These 
whose 


represent the 
now hold 


ideas used by most fathers 
responsible positions in the 
family business, because these young men would rather 


sons 


be in that business than in any other. 
“Let the boy decide for himself,” is the advice | 
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was given in almost every instance. Pushing the 
youngster into this role, generally at an early age, is 
a sure way to build up antagonism for the business 
in his mind. When the youngster makes his own de 
cision without pressure from his father the end result 
will bring happiness to both father and son. 

“Make to him from an 
early age,’ is another piece of good advice. The fun 


ond adventure that exists in every business, large or 


the business attractive 


small, is the thing the wise father stresses, particularly 
in the early years. 

Business headaches and business problems can 
well be left for the young man’s maturity after he has 
built up an interest in the business great enough to 
make such attractive rather than 


chores challenges 


repulsive hurdles. 

“Find his main interest and guide him into the 
business through that channel,” is a third well pre- 
sented piece of advice. If the boy is most intrigued 
by the darkroom, then all guidance should be along 
those lines. If 


the camera room interests 


then that should be played up. 


him more, 


“Be a success yourself,’ is one of the very best 
pointers given by many photographers. The boy whose 
father does not present the picture of success at his 
business is going to have little interest toward follow 
ing in his father’s footsteps. 


That success does not always mean the amassing 
of great wealth, we have been told a number of 
times. It means the leadership in one’s community that 
comes from the obvious success of one’s business. 

“The thing that most persuaded my boy to want 
a part in this field was the esteem of my fellow busi- 


ness men,” the head of one firm told me 


recently, 
“I'm sure all young men want to be leaders and if 
a young man can see how his father’s business brought 
him a position of success and ieadership, then it's 
going to be a mighty attractive business to him!’ 

The challenge of the future is something on the 
mind of every young man today. The rush of young 
men into physics, and such 
fields is proof thereof. Each wants to play a big role 


in the great world drama of the future. 


chemistry, aeronautics 


Giving a photographic career such importance and 





glamour is not always an easy job for the father but 
it's one of the most important he'll have to do today 
if he desires his son to follow in his own business 
footsteps. 

the business can,” 


“Take him into early if you 


is another excellent piece of advice. It's a step by 
step procedure that begins with the young boy help 
ing Dad to do something at the studio after hours or 
on a week end. 

Arousing his early interest is one reason for do 
ing it but there’s another of vastly more importance. 
Many a son refused to follow in his Dad’s business 
solely because he didn’t want the “gift of the busi 
ness. He wanted the pleasure of building his own suc 
cess even if it had to be in another field. 
the utmost 


This point is of in any 


father-son 


importance 
relationship. It’s all the more reason why 
he should become a part of that business at a very 
early age. As the years go by he should be given 
the opportunity to do more and more toward building 
the business right by his father’s side. 

“When my son graduated from college he told 
me his chief reason for coming into the business was 
that he felt he had helped to build it a little himself 
through the years as he grew up,” one executive told 
me recently. To this young man the business he was 
taking over had been earned in part; not just given 
him on a silver platter. 

Every photographer who has a boy he _ hopes 
will follow should not overlook the 
building of prestige of the business in the mind of 


in his footsteps 
his son. Taking him on frequent trips to other studios, 
to conventions, to any gathering where he car see 
that his father’s business is respected by other men, 
are steps to follow. 

None of us want to make a career in a field 
lacking in prestige, or 
fellow men. No father’s son can be blamed for shying 
way from the business if that father has failed at 
this bit of prestige building. 


looked down upon by our 


We are in a profession that has to apologize to 
no one. Its reputation is high. Its prestige is at a peak 
attained through many score years. 

Sometimes we take such things for granted. That 
boy of ours may not grasp them until too late; he 
nas to be shown by example and by experience. We 
can never take the prestige of our chosen field for 
granted insofar as our sons are concerned. 

“Sell the business to his friends also,’ is another 
good piece of advice. This particular father knew that 
a boy's friends can have a great influence upon his 
choice of a career. If our field is made highly interest 
ing and attractive to them also, a son will never have 
to permit his interest to die for that reason. 

And don't overlook those first girl friends either, 
for they are very, very important. What a high school 
youngster’s “first love’ may think of his following in 
his Dad’s footsteps may have as much power to in 
fluence his choice as 10 years of our own effort up 
to then. 

Giving him ammunition to present his lady love 


in building up the future of his choice of a career 
can influence her efforts toward giving him the added 
inspiration he needs to make his choice the right one. 

“Have a real place for him in the business wait 
ing for him to climb his way into,” is a point often 
overlooked. Too many fathers put in an extra desk 
and create a mythical role for their sons in the busi 
ness. The boy worth his salt who knows that is com 
ing will generally fight against it from the very start 
father 


chat’ with his son during the latter's junior high school 


We know of one who had a “business 
year just to put over this point. 
“There's a wonderful opportunity 


in the future,” 


coming up for 
our business “and it's 
going 
want to talk it over 


he explained, 


to take a lot of planning and preparation. | 


with you now so you can be 
working at it until you're through with college when 
we'll be ready to start on it.” 

That, of course, was only the beginning. It gave 
the boy something of his own to work toward. When 
the big day 


came he knew that he had made an 


important contribution to the business that justified the 


role he was playing. 
One great danger always exists in any father’s 

plans for his son and his business. That is in pushing 

the idea so hard, so forcefully and so often that his 

very enthusiasm will defeat the end purpose. 

interest has to be aroused 


A son's slowly and 


nurtured as carefully as a fragile orchid, we have 


been told many times. It's a thing to be developed 
gradually with the greatest amount of initiative coming 
from the son rather than the father. 

All of the factors mentioned above are of impor 
tance in bringing a father’s dream to fulfillment. There 
may be a time when he is faced with defeat due to 
pressures from some other field. Then his job is a 
real one. 

“My biggest battle was keeping Tom from being 
swept away by aviation hysteria some years ago,” 
one father recalls, “because he came to maturity when 
all young men seemed to think the only future that 
existed for them was in aviation. 

“I was able to keep him from being swept away 
by this hysteria by carefully building up in his mind, 
over a considerable period of time, that he could have 
a career both in iy business and in aviation. Today 
he’s a top amateur pilot and one of the best execu 
tives in this field. 

“Aviation lent itself to such handling where some 
field might not but I'll 


going along with him in 


other always feel that my 
those than 


fighting them outright kept him in this business. I'm 


ideas rather 
certain the same line of approach could be used with 
fields and professions.” 

What's that? You have a daughter instead of a 
son! Will these things work with her as well as they 


many, many other 


have worked with these other business men’s sons? 
Most of 


women 


them will. Today is the great age of 


in business; the greatest this nation or the 
world has ever seen. Her opportunities in our field of 


photography will be as great as they would be if she 


53 


Professional 
Photographer 
May - 1953 





were a son instead of a daughter. 

But the important thing — whether it be son or 
daughter is that we can’t just sit back and take it 
for granted that he or she will readily follow in Dad's 
footsteps and carry on the business toward which he 
has given a lifetime of sacrifice and work. 

Unless we wish to see this dream shattered it 
well behooves us to do more than just “hope” — but 
to follow the advice these many fathers have given 
us in preceeding paragraphs. 

Personally, I'm going to check them through once 
again myself, and start applying them tomorrow on 
those two sons of mine ages seven and one-and-one- 
half! 


The Idea Exchange | 








We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











CURE FOR METOL POISONING 


BY J. R. METCALF, M.PHOTOG., 
HARRISBURG, ILL. 


Some time ago | wrote you and asked for a cure for 
Metol poisoning. You sent me several but explained 
that while each had worked successfully for one or 
more readers you knew of no suggestion or formula 
which could be guaranteed to help every sufferer. The 
photographer concerning whom | wrote you found this 
to be the case as none of those you sent helped him. 
However, another friend told him to soak his hands in 
a strong solution of Tide, one of the nationally adver- 
tised home detergents. Instructions were to dissolve 
a couple of handfuls of Tide in less than a quart of 
water and soak his hands in the solution for several 
minutes each day, for three days. It worked for him. 
His hands have healed up and now look fine. Let's 
hope this helps someone else. 


MORE SERVICE FROM YOUR DRUM DRYER 
BY KENT BELLAH, SAINT JO, TEXAS 


Matte prints can be dried on a drum dryer intended 
primarily for glossies. After soaking them in whatever 
print conditioner you use, drain and blot until all sur 
face water is removed. This is the most important step 
because if the blotting is not complete the prints will 
not dry flat. It is best to let them air dry for a few 
minutes. Then place them face down on the apron, 
set the drum at its lowest speed, and run them through 
twice with a minimum of heat. 
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SUBSTITUTE FOR CAMERA CARRYING 
STRAP 


BY GEORGE LIAN, OLEAN, N. Y. 


Recently the carrying strap on my Speed Graphic broke 
and, being a newspaper photographer, | needed a 
replacement in a hurry. | bought a suit-case handle 
from the local shoemaker and leather repair man and 
have found it heavier, stronger and more durable 
than the original. It cost only $1.00, is adjustable, and 
easily fits into the metal brackets already on the 
camera. 


STRAIGHTENING CURLED PRINTS 
BY KENT BELLAH, SAINT JO, TEXAS 


Many photographers, who find calls for glossy prints 
infrequent, flatten them out by pulling them, emulsion 
side up, over the edge of a table or counter. This 
can be speeded up, and with less danger of cracking 
the emulsion, if you work with two or three prints at 
a time. 


The Marketplace 


Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 

















Edwal Scientific Products Corp., Ringwood, III., has ready 
new developer to match beauty of old-time platinum prints 
Extremely concentrated, Edwal Platinum-Tone makes five quarts 
or 1% gallons solution from 99c, 16-ounce bottle, enough to 
develop 200 8x10 prints. Platinum-Tone is perfect for Varigam, 
producing silvery-black images particularly desirable on that 
paper. Beautiful results produced on worm-tone papers are 
particularly adaptable for color toning 


Sau! Bower's latest importation is Minirex Il Photo-Electric 
Exposure Meter, priced only $9.95. Range is 1/1,000th second 
to two minutes; stops from F/2 to F/22; film speed ratings 
from 10 to 100 A.S.A. Nests in palm of hand, being only 
3%x2x%e", weighing less than four ounces. To operate, set 
one control, point meter to subject; needle moves to correct 
exposure time and correct stop appears in window at right 
in three colors, black, green or white, with genuine leather 
top and bottom panels and satin chrome trim. Extras are case 
for $2.00 and metal neck chain for $1.75 


Swivelier Company, Inc. will send, on request, newest 
catalogue — Bulletin 132 — describing complete line adjust 
able lighting units. 8'2x11, 40 pages, profusely illustrated in 
color. Swivelier units are for almost all home and business 
purposes, though not photographic lighting equipment. For 
reception rooms, show windows, picture display, illuminating 
exterior signs, or for use in modernistic interiors they offer 
many applications 





Kodak’s new B-C 
Flasholder 


Eastman Kodak Co., Rochester 4, N. Y. combines in new 
Kodak B-C Flasholder advantages of Kodak Standard Flasholder, 
Lumaciad reflector and Kodak B-C Flashpack 
with versatile bracket and non-kinking cord 


Comes complete 


Lumaciod reflector 
may be positioned on either side of camera; has flash exposure 
guide on back. Also has 
mitting flash 
and long battery 
well as Kodak 


(Illustrated) 


extension unit connector 
if desired. For 
200 mfd 


Flashguord 


post per 
synch 
life, 

2-Way 


twin dependable synch., 


condensor is incorporated as 


Price complete $10.40 


Two of Calumet’s all 
purpose 
steel sinks 


stainless 


Calumet Manufacturing Co. is now marketing 


in 33 
made of heavy 


improved 
Detach 
steel, fin 


line All-Purpose Stainless Steel Sinks 
able 
ished 
floor 


stock sizes 


legs are new feature, formed 
in gray hammertone baked enamel 
shelf if 


standard drain and 


with gussets 8” from 
desired. Each 


standpipe for 


level for installing sink comes 


complete with water level 
control. Also available are 9” high stainless steel splash boards. 


(Ilustrated) 


Ss. € 
Floating 


Laszlo is importing from Germany handy 
$1.95, which floats in 
any solution to give accurate temperature readings at all times 
with 


plainly marked in red for 


Superfect 
Thermometer, costing only 
floats 


110 


Waterproof, of stainless 
with readings 


easy reading 


steel, large dial face up, 


from 10° to 


Ansco, Binghamton, N. Y. has 


supplies in 


fine item for studios 


selling amateur new Ansco Film Developing Tank 
which 


even 


with extraordinary patented reel literally loads itself, 


cutting time to matter of seconds in total darkness while 


reducing film handling to minimum and eliminating dangers 


of binding, buckling or scratching. Must be seen in operation 


to be fully appreciated. Tank and ree! are durable inert plastic 


with top reel flange transparent so Ansco Color film may be 


given second exposure without removal from reel 


built-in 
from 35mm _ to 


necessary 


Locking top has funnel and easy pouring drainage 


116, 
developer amply covering size 620. Price complete with agitator 
$4.95 


outlets. Takes all sizes with 24 ounces 


spindle and practice film strip ~ (Illustrated) 


Ansco’s new film de 
veloping tank 


The Magic Cropper, a new 
item from the Adams Re 


Machine Com 


touching 


pany 


Adams Retouching Machine Co., 737 


Cropper 


Lincoln St., Denver 


Colo 


frame which can be 


offers useful item in Magic variable cropping 


instantly 
which 


always 


changed in 
slide 


retains 


size. Composed of 


two styrene sections together or apart, depending 


on picture size, correct proportions. Simplifies 


composing on ground-glass; makes it easy to show customers 


various compositions obtainable from same proof; eliminates 


guesswork on proportions in darkroom. Also useful in restora 


tion and work or, in 
“the photograph 


4x5 and 5x7 


copy 
finding 


selecting negatives for 
within the 


salon pur 
poses, photograph.’’ In 


two sizes proportions $4.95 each. (Illus 


trated) 


Sales Co 


incorporating electrical 


Jen Products presents, as first of new flash-gun 


series contact in shoe of gun, Jen B-¢ 
Pocket Flash Model SR, designed to fit Graflex *'22'' and Stereo 
Realist Has 


collapsed, 


cameras, chrome-plated brass reflector; 
than 
spring; 


self-shorting extension outlet for B-C 


carrying 


case in which, whole unit is no larger reflector; 


automatic lamp ejector; Conipoint lamp contact silver 


plated contacts; multiple 


flash. Battery is reported to last Complete 


$14.95 


two to three years 


with battery and case 


Brumberger Sales Corp.’s 
300-Watt Slide Projector for 
with high-power 


latest is 
35mm, 
system 
that cannot be 
Advanced aspheric 
lens is 


Brumberger Versatile 
and 2%4x2“% 


slides 


Bantam slides 


blower keeping below body 


temperature. So wired lamps turned on unless 


blower is also on optical system multiplies 


light output; F/4.5 anastigmat 
tilt, 


changing, 


with helical focusing 
and horizontal 
bulb 
riers. Complete with 


$69.50; 


Has vertical adjustment for easily recenter 


ing filament after interchangeable slide car 


lens and choice of 


case $9.95 


lamp, carrier 


extra carrier $2.95; 


Pentacon Corporation is 
Reflex 


finder 


importing from Germany new 


35mm _ Single-Lens Pentacon Camera featuring 
with 
of course, eliminated. Choice of two Zeiss coated, 


ed lenses 


prismatic 


eye-level view showing life-size image parallax 


color-correct 
with preset diaphragms, with distance and depth-of 
on barrels. Focal 


1/1,000th 


self-timer up to 12 


focus scoles plane shutter has from 
bulb 
seconds 
Shutter is 
indicator forward when film 
flash and speedlight. Other 
Price with 58mm F/2 Zeiss 


$299.75 


speeds 


one to second plus and controllable delayed 


action Single rotating knob 


controls shutter speeds automatically re-set and 


film moves advances. Internally 


synch. for and numerous 
Biotor, $359.50; with 


Case $15.00; B-C 


features 
accessories 
50mm F/2.8 Zeiss 
$15.50. (Illustrated) 


Tessar, flashgun 


The German Pentacon 
camera 


55 


Professional 
Photographer 


May 


1953 





56 


The Kalart Super 
Speed Flash, with 
built-in flash expos 
ure Kal-Q-Lator. 


Kalart Company, Inc 
Built-in Flash 
correct setting for 
shots at any distance, 
and shutter speed 
with Kalart’s 
ejector 


‘s newest item 
Kal-Q-Lator, 
monochrome or 


is Super Speed Flash 


with device which 


Exposure tells 


flash 
film 
battery type 
and bulb 
alignment of 
cameras, 
miniature and 
Flash unit is 
through Finished 
and baked-on black crinkle enamel 
built-in synch., $9.95; for 
$10.95; for 
(Illustrated) 


camera color film for 


for any combination of flash 
Flash unit is all-metal two-cell 
concentrating light 
assures perfect 

different 
Universal for 
reflex 


lamp, 
reflector, test 
bracket 

adjustable for 


New die-cast 
and is 


available in 


reflector also’ is 


roll-film 
held firmly 
in polished metal 
Price for cameras with 
cameras with self-setting 
set-and-release 


two types 
Reflex for 


fo camera 


cameras, cameras 


tripod socket 
non-synch 
shutters, with 


$19.95 


non-synch shutters, 


Graflex, inc., 
400 Graflex **22°' 
from one 
flash; 


Rochester 8, N. Y. announces new Model 


featuring Graphex shutter with speeds 
1/400th, time and bulb, color coded for 
Type M 1/25th, Type F to 1/100th, 
and zero delay at all shutter speeds for speedlight use. Model 
400 otherwise is identical with Graflex ‘'22'' equipped with 
Century Available in gray or black, price $124.50 
Solenoid release mount be had for $1.50, permitting 
Type M shutter and battery case 


tripping of frame; may be 
removed at 


second to 


synch lamps to 


shutter 


may 


synch lamps at top 


Mount 


speeds 
shutter attaches to front 


will. 


Willoughbys, 
model 


110 W. 32nd St., 


New York 1 are offering 
Voigtlander 


35mm Vitessa Camera which makes 
possible by pressing continuous-action 
plungers, one making exposure and other automatically advanc 
ing film and recocking shutter, all without moving camera from 
eye. New features of this model Synchro-Compur M-X 
with internal flash synch. for all lamps and all speeds; 
advanced design taking new bayonet type filters 
and back for loading; 
pressure plate to keep 
50mm F/2 Voigtlander Ultron; 
1/500th second and bulb. Has combination 
finder; 


new 


rapid-sequence pictures 


are: 
shutter 


lens mount 


focars; completely removable easier 


automatic parallax correction; film 
flat at all times. Lens is speeds 


from one to 
and 


range 
double-exposure and over-winding prevention; 
protected against shifting 


view 
film-type 
$159.50 


indicator accidental Price 


Roulande Studio 


39 


Continued from page 


projections in black-and-white, in an atmosphere of real 
interest and free discussion. The merits and demerits 
of each pose are freely and fully explained with em 
phasis on changes which may be possible in completing 
the finished photographs. Every effort is made to retain 
the good-will of the patron, especially with respect to 
re-sittings which, in the opinion of Mr. Raymond, too 
many photographers and their receptionists regard 
solely as a bone of contention. At the Roulande Studio, 
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when a re-sitting is desired for any reason, the request 


is agreed to without question. In almost every case 
the eventual order is placed from the proofs of the 
original sitting. The patron has had his or her way and 
is happy but at the same time the patron’s confidence 
in the studio, which the patron then realizes was right 


in the first place, has been strengthened. 


No customer is asked to buy more portraits than 
are actually needed, nor to spend more than can be 
afforded. “! believe,’ says Mr. Raymond, “that over 
selling invariably embarrasses the customer and thus 
loses a valued friend for the studio. This consideration 
on our part in underselling rather than over-selling 
results in frequent re-orders, in addition to leaving the 
patron in a frame of mind that causes her to recom- 
mend our studio freely to her friends. The fact that we 
lose less than one-tenth of one percent in bad debts 
or undelivered orders bears testimony to the wisdom 
of this policy. Our price scale, | might add, is just the 
same as it was in the O.P.A. days of the early 1940's. 
We have absorbed numerous higher costs of labor and 
materials but have felt that we should try to hold the 
line on our prices if possible. Perhaps this was foolish, 
but so long as our gross receipts show a yearly increase 
and so long as our net income continues to rise more 
than our taxes, | feel it was justified. At least our 


patrons have been appreciative! 


“In the firm belief that satisfied patrons are our 
major source of new business, we do very little general 
advertising and devote less than two percent of our 
budget for that purpose. When we do use newspaper 
or similar space our message is customarily of an 
nature, in aid of some worthy cause or 
promoting reputable professional photo- 
graphy as such. Most of our advertising budget is spent 
for direct mail, aimed at specific classes or locations 
for the reason that less than ten percent of the general 


institutional 
aimed at 


public can be considered as potential customers of our 
studio. Because on the whole our sittings break down 
to about brides, general 
portraiture and ten percent direct color, most of our 
direct mail is directed at potential brides. It is usually 
of an invitational nature and is always engraved, never 
printed. 


fifty percent forty percent 


“No conscious attempt is ever made by Roulande’s 
to gain any form of recognition for its work, either 
among the public generally or from members of the 
profession. Our concern is to create satisfied 
patrons and if they are pleased and tell their friends, 
our 


prime 
future continued success is assured. | repeat this 
because | feel it cannot be stressed too greatly in the 
operation of any studio. Recognitionwise, ours is the 
official Houston studio Debutante 
the National Debutante Tradition and the 
Southern Social Register and, while self-praise is some- 
thing we scrupulously try to avoid, | will say that we 
have achieved an enviable reputation in the field of 
bridal portraiture and that the Roulande Studio credit 
line appears on more bridal portraits published in the 
society sections of the local papers than that of any 


for the National 


Register, 





How! Roll Film alse processed 


an) a, 


48 HOUR 
SERVICE 
2%x3%-$.50 4x5-$.50 
3%14%-$.50 5x7-$.75 
8x10-$1.50 
120-620 ROLL FUM . . . $1.25 


Dye Transfer Prints 


EE WRITE FOR PRICES 

\ FR DO'S and DONT'S PAMPHLET / 
\ y/ 
Y 





4526 S. MAIN STREET 
_ KANSAS CITY 2, 
MISSOURI 


other studio. 

“We have striven, and | think have succeeded, in 
making lasting friends of our patrons. This is revealed 
in the fact that so many families call on us for all of 
their portrait requirements and that in many instances 
our baby customers of former years are our bridal 
patrons of today.”’ 


Joe Clark 


Continued from page 44 


rigging up a yo-yo with a light and batteries turned 
out to be more of a job than we had bargained for. 
The first one we tried busted into a dozen pieces when 
the youngster sailed it into the air. Here again it was 
with the help of a number of people that we finally 
worked out our problem. A man who was handy with 
woodworking tools offered to help. Two tiny batteries 
had to be inserted, plus a small light bulb, meanwhile 
ketping the yo-yo in perfect balance. 

After a number of long distance calls to companies 
that made yo-yos, plus searching around in radio shops, 
we finally located the small batteries we needed in a 
novelty shop. We broke fifteen more yo-yos before we 
got one that would hold together, but by this time we 
were learning something about the instrument. The one 
that held up had a battery on each side with wires 
running through the center stick. A hole was bored into 
the cylinder on one side for the light bulb. 

All of this background work was carried on inter 
mittently during a period of about six weeks. Because 
this was a non-rush assignment, it was not necessary 
to interrupt any of our regular work, or rush assign 
ments. The actual shooting of the story took about an 
hour and was so simple that it could have been shot 
with a Brownie and hand flash. What | used was a 
Speed Graphic and speedlight. 

In setting up the shots, we pulled the shades, 
turned off the lights and made the room as dark as 
possible. The pictures were shot at F/5.6 with shutter 
open. At the end of each trick, | flashed the tube and 


FREE ON. 
REQUEST! cistosse wien 


describes and 11 
lustrates our wide line of services which 
mean extra profit for you everything 
in coloring from miniatures to oil paint 
ings, in a range of prices to fit the 


pocketbook of any customer 
Write for if today 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y 








closed the shutter. The various tricks lasted from five 
seconds to a couple of minutes. 

In the darkened room, the intricate patterns made 
by the lighted yo-yo were easily picked up. The move 
ment had to be watched closely in order to know when 
to flash the tube. The flash picked up the performer, 
and the resulting prints were a record of the patterns 
spun by the toy, plus young Hotia just as he was end 
ing each trick. 

There’s one thing about asking questions that 
hasn't been mentioned. It is well to remember whom 
you've asked. After Johnny and his yo-yo had appeared 
in Friends and Life, | happened to meet a chap down 
town whom | thought | recognized. 

“How's your neighbor taking all his publicity?” 
| asked him. 

“What publicity?” he replied. 

“The yo-yo publicity,” | said. “Johnny's been in 
two national magazines.” 

He looked at me as if | were crazy. “I don’t know 
anything about yo-yos, friend, and there's nobody 
named Johnny living next door to me.” 

| don’t want to carry this question business too 
far, but I'll keep asking until | find out who it was 
that helped me find my yo-yo expert. 





TOO LATE TO CLASSIFY 


SACRIFICE MODERN portrait studio, air conditioned, long 
established with excellent quality reputation. Purchaser should 
be quality man only. No schools or coupons. Well equipped 
Best downtown ground floor location, Ohio city 400,000. Net 
profit averages in excess of $10,000.00 per year. Health forces 
quick sale for best reasonable cash offer. Some terms to right 
man. Studio will stand strictest investigation. Will consider 
trade for comparable southern Florida Studio. Write V-28 care 
this journal 5-le 
SOUTHERN CALIFORNIA portrait business. Good contacts, wed 
ding and negative file. With or without equipment. Sacrifice 
$2,950.00 with. Write $-64 care this journal 5.1 
MODERN COMPLETELY equipped lowa studio, air conditioned 
Above average gross. Long established, finest reputation. Ref 
erences. Write S-65 care this journal 5.1 





STUDIO SALE. Owner retiring. Large trade area, in Williston 
Oil Basin. Terms. Camera store optional, sell or rent tile 
building. W. F. Schultz, Baker, Mont 5.1 
WANT TO PURCHASE Victor or similar, normal or fast grade, 
flash powder. Marian Ritter, 11735 Detroit Ave., Lakewood 
Ohio 5-1 


> 
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GOLD-XX 
we 35" 
DEVELOPERS 
INCREASE FILM 


SPEEDS 10 TIMES 


GOLD-XX—"''S.35''—The two developers that have won 
world recognition and acclaim for their miraculous per 
formance. SIMPLICITY of use — ECONOMY — ACCURACY 

FINE GRAIN — and the utmost in — SHADOW AND 
HIGHLIGHT DETAIL — together with a SHARPNESS OF 
OUTLINE no other developer can equal 


Write for free copy ‘‘Von-L Exposure & Processing Chart’’ 


MON-BLANC CHEMICAL CO. 
FORT WAYNE, INDIANA 








For The Professional Photographer 
Wide Background Paper in 24 Popular Colors 
107” Wide by 12 Yards $ 5.50 per Roll 
107" Wide by 50 Yards $20.00 per Roll 
Send For Color Chart 


DISPLAY PRODUCTS CO. ,,,'°53, 2°28" 


* New York 19, N. Y. 











WE CAN SAVE you money and worry. Use our complete fin 
ishing service. Quality and service at reasonable rates. Write 
for prices. Fact Professional Photo Finishers, Inc., 1005 Olive 
St., St. Louis 1, Mo 5-le¢ 


EXPERIENCED PORTRAIT and commercial photographer, dark 
room technician, good sales personality, presently employed, 
desires position managing quality studio, with wife who is 
retoucher, oi! colorist, receptionist. Would also consider man 
ogership with view to buying. Write D-49 care this journal. 5-1 





MISCELLANEOUS 


EQUIPMENT WANTED—Used late model 5x7 Eastman autofocu 
enlarger, gold stamping machine, large paper press, Lenz print 
washer. Van Dyck Studio, 240 Fannin, Beaumont, Texas 5-1 








PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 














WRITE FOR 
PRICE LIST 


QUANTITY 

Quality Prints 

An example of our low 

prices: 

8x10 Prints IM $65.00 
500 $37.50 
100 $8.50 


Send for price list today 


MAJOR PHOTO CO. 
1210 N. Clark St., Dept. P, Chicago 10, Ill. 


FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Only Factory Approved Materials Used. 


Any size up to 5x7 — $1.75; 8x10 — $2.25; 
11x14 — $3.00; 12x20 — $5.00. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary’s St.. San Antonio, Texas 








PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5< 
each. Postcards — mounted blow-ups, etc. Our reproduction 
guaranteed as good or better than your original. Don't 


° turn 
down quoantity orders. We do the work 


you get the money 
Send todoy for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn 2-tf 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bldg., Cleveland 15, Ohio 12-tf 


CANDID WEDDING photographers increase your business. Mail 
our illustrated booklet to prospective brides. Write for sample 
and details. Telaak Studio, 3090 Main St., Buffalo 14, N. Y 

4-6 


WHY WORRY about competition? Let us make your wallet size 
photos (2'2x3'2) on double weight paper from any size nega 
tive up to and including 5x7 in lots of 24 or more for only 
3%c each. Marchion Photo Service, Fostoria, Ohio 4-2 


LOW-COST PHOTOMOUNTS at money saving prices. 5x7 folders, 
$4.80/100 ($5.60 feather-edged) for our attractive, rich maroon, 
white or gray. We have no distributors, salesmen or other 
middiemen costs — you pocket these expenses. Photographers 
nation-wide are buying and reordering our 3x5 folders @ 
$3.00/100 ($3.80 feather-edged) — there must be a reason 
2x3 folders, F.O.B. here @ $2.25/100. Write for price list and 
free samples. 1,000 rates lower and our discounts are from 
2 to 10, making your net cost rock bottom. Buy factory direct 
from Penn Photomounts, Glenolden, Pa. 4-3c 


AMAZINGLY ATTRACTIVE photo desk calendars Generous 
samples; price list 25c. Wanted: 4'%x5'% greeting card em 
bosser, F. H. Frey, La Crosse 32, Wis 5-l¢ 


FOR SALE — Beattie Portronic camera, $420.00; 35mm maga 
zine, $80.00; stainless steel Nikor 7Omm developing outfit 
$175.00; Pako Liberty matte dryer, electric, $200.00; Elwood 
5x7 enlarger, excellent lens, $75.00; Speed Graphic 3'%x4% 
flash gun, holders, hangers, pack adapter, Anniversary model 
$225.00 complete. Enterprise Studio, P. O. Box 242, Lancaster 
Ohio 5-1¢ 


MORSE M-10 AUTOMATIC, electric roll film developer. Film 
up to 92" wide, 200 feet long, Brand new, never used. Shipped 
express collect, examination privilege, to best offer Gornet 


Sales, Box 502, Valparaiso, Ind 5-1¢ 





PASTEL PAINTINGS 


Vibrant, sparkling pastels. Your prints done as beautiful etch 
ings, for free hand effect plus perfection of color. Ideal for 
children. ALSO SALON OILS 


DOROTHY CARVER STAFFORD 


Telephone Glens Falls 2-7025 
41 W. Notre Dame St Glens Falls, N. Y 
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8x10 GLOSSY 


Quantity Print Specialists since 1936. 
8x10s, black & white or natural color 
post cards, mounted blow-ups — Free 
samples and price list on request. 


MULSON STUDIO 


P. 0. Box 1941*BRIDGEPORT, CONN. 





PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 

AND METAL PHOTO FRAMES 
NU-WAY COMPANY = “its for 
1702 WEST CENTRAL AVENUE 

TOLEDO 6, OHIO 





WEDDING PICTURES converted into 2x2 projection slides. Send 
glossy contact prints or negatives. Three for one dollar. Curio 
Photo, 1187 Jerome Ave., New York 52 5-lc 


PORTRAIT FINISHING, enlarging, coloring, retouching, 
airbrush. Dependable service. Write for price list. Colonial 
Portrait Service, 346 Gregory Ave., West Orange, N. J 5-1 
BIG CLEARANCE SALE. Real bargains. Ali goods sent on 15 
day trial. Money refunded, if not satisfactory. 24” Steinheil 
Process lens F/10 in barrel, $40.00; 12” Goerz Dagor F/6.8 
in barrel, $110.00; 12” Heliar F/4.5 in barrel, $100.00; 16” 
Goerz Dagor in Synchro shutter, F/7.7, $250.00; 18” Cooke 
F/4.5 in barrel, $150.00; 16” Carl Zeiss Tessar F/4.5 in 
borrel, $175.00; 12” Carl Zeiss Apo-Tessar F/10, $125.00; 21” 
Cooke Ser. IX Apo-Process lens, $175.00; 13” Cooke F/4.5 lens 
in barrel, diffusion device, $90.00; 5x7 Bausch & Lomb Protar 
wide angle F/18 in barrel, $30.00; 12” Turner-Reich F/6.8 
triple convertible in shutter, $100.00; 16” Dallmeyer 3A 
Waterhouse stops, F/4, $60.00; 18” Dallmeyer Stigmatic con 
vertible F/6 Waterhouse stops, $100.00; 12” Bausch & Lomb 
Protar in shutter, combinations 19%” and 232", $180.00; 12” 
Goerz Dagor F/6.8, new, in barrel, $195.00; 16%” Ser. Vil 
Bausch & Lomb Protor single element, F/12.5, $40.00; 12” 
Ilex Paragon F/4.5, new, in barrel, $150.00; 10” Ilex Para 
gon F/4.5, new, in barrel, $105.00; 12” Carl Zeiss Tessar 
F/4.5, like new, in barrel, $135.00; 16” Goerz Berlin Hypar 
F/4.5 in barrel, $175.00; 10” Bausch & Lomb IC Tessar F/4.5 
in borrel, $135.00; 10%” Turner Reich F/6.8, new, in Synchro 
shutter, $155.00. All makes view cameras and 8x1!0 studio 
outfits at bargain prices; 8%" Schneider Xenar F/4.5 in Com 
pound shutter, $80.00. Hundreds more. State requirements 
Send for new list of lenses. Fifty years without a displeased 
customer. Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y. 5-1 


We Pay HIGHEST PRICES 


copies, 





FOR 
Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 


PLASTOFILM, INC. Wheaton, Illinois 





CUSTOM MURALISTS 
MIAMI, FLA 


n. Photog aphenr 


There’s money in 
PHOTO MURALS 


Gilm-Arnt 


Photomurals offer the photographer unlimited 
possibilities for doubling his income without 
buying extra equipment You mate the 
negative, we mate the lifelite enlargement 


you Moke the EXTRA PROFITS 


LEARN HOW go», 


olnt Munats 


926 N. MIAMI AVE. 
PHONES 9-7493 or 9-9745 
Miami 


Largest Photomural Plant in the South 


K 


Photo Murals - Political Enlargements - Theatrical Blow-ups 
Photographic Wall Murals 
Makers of the Lorgest Giant Murals in the Country 


PHHHHHH OHHH GS 














BE SAFE — USE PROBUS 


for coating sinks — trays — tanks and other work-room recep 
tacles. Has given satisfaction to professional photographers for 
forty-six years. 


WOLFF & DOLAN 


5550 California Street 
San Francisco 21 





Amazing new discovery for 


BETTER GLOSSY PRINTS 


more brilliance 
no dry spots 
no dull edges 
less curling 
ee Se EES 


2 = GLOSCO- 


ENDS FERROTYPE TROUBLES 
oe oe ae ae ee ae =~ 


Mix Glosco with water dip prints 
before ferrotyping. Professional size 

. treats thousands of prints . . . only 
$4.95 per ! pound package. Money 
Back Guarantee. 


OSCO CHEMICAL CO., INC. 


P. O. BOX 2157, DEPT. P ATLANTA, GEORGIA 
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° : : for @ difficult retouching 

Ultra High Power Miracle Solution problem . . . The Dyacol 

/ ] Process . . . megative or print retouching dyes combined in 

At 1 10 Cent Per Flash! a chemical base balanced for correct ho agg surface 

tension and gelatin controlling characteristics; plus a new, 

improved Dyacol Silver Etch . . . a scientific system for 

the photographer who wants complete control of tonal 

balance and gradation. The Dyaco] dye solutions flow on 

smoothly, lie flat. release their dyes at uniform rate. 
For ielenation and prices write, 
Box 192. San Francisco, California. 








HOOK ON WALL 
ROLLER SCREEN 


2-in-1 black & gray or white 
54"wx96" $16, on-stand $22 
(seamless cloth to 150”) 
Improve Studio & Save Time 
Inexpensive draw drapes and 
track, ceiling or wall style 
All fabrics, colors. Send siz 
@ Operates 1, 2 of 3 lamps CAMDEN ARTCRAFT CO. 


@ 150 flashes per battery P oneh Proll = \ 
AMGLO charge at full power — 300 vith > J 180 N. Wacker Dr., Chicago6 


flashes at half power 

| oby sel e) o Automatically synchronizes FOR SALE: 4x5 Master view with case, L.N., $110.00; 8x10 

> to all x or 0 delay Deardorff Commercial view, $185.00; 14x14 Deardorff copy 
Speedlight shutters, at all speeds—adiust 11x14, 8x10 back, $350.00; 8x10 71 Century view, leather 
able to shutters with time bellows, $35.00; 5x7 Ansco Universal view 2-way back, L.N., 

Setays $94.50; 8x10 Turner Reich F/6.8 Betax convertible, $69.50; 

List, without lamp or 9%" Protar convertible lens, Universal shutter, $74.50; 9'A” 

NEW EFFICIENCY, reflector - $136.50 Dagor in new Synchro shutter, F/6.8, $140.00; 7” Dagor F/6.8, 
VERSATILITY AND rip ly nage d = 44.50 Compound shutter, $59.50; 12” Zeiss Dagor F/6.8, one of the 
DEPENDABILITY poet pe Sane 40.50 finest, $130.00; 8%" F/4.5 B&L Tessar, black barrel, $57.50; 
12” Gotar, Compur, coated, new, Process, $124.50; 10” Ektar 

F/6.3, Ilex Universal, new, $145.00; 18” Verito F/4, shutter, 
soft focus, $85.00; 9” Verito soft focus, shutter, $45.00; 5x7 
#2 Century view, 7%" Tessar F/4.5, Acme shutter, $99.50; 

AMGLO CORPORATION 5x7 Deardorff Commercial camera, $97.50; 5x7 Korona view 
or ‘ re with Cooke Anglic w.a. lens and shutter, $90.00; 8x10 RB 

2037 West Division Street, Chicago 22, Illinois Riata sepa eepoliiag Gee SAGE BO; 04" Galt condaniers, 
prefect round, metal mount, $132.50; 5x7 Eastman 2D view 
camera, latest model, $74.50; 12x20 Korona, like new, with 
holder, $100.00; 8x10 Ansco Studio outfit, complete, $220.00; 
8x10 Century Studio outfit, complete, $165.00; 11x14 Century 
Studio outfit and backs, $195.00; 19%” B&L Tessar F/6.3, 
excellent commercial, $125.00; 19” Velostigmat process with 
prism, $225.00; 7%" Kodak anastigmat F/4.5, $34.50; 2-tray 
Pako rocker system, $140.00; 3-tray Pako rocker system, 
$165.00; Pako Economy gas super-drum, $305.00; same with 
seam in drum, $275.00; Pako Electro gloss, gas or electric 
heat, $225.00; Apac EK24 Standard, $185.00; Apac EK24 
Master, coated lens, $275.00; Eastman automatic contact 
printer Model C, with paper cabinet, $475.00; Velox Rapid 
printer, photo cell model, $190.00; 4x6 Kodak projection 
printer, complete, (like 8x10), $165.00. We buy and exchange 
America’s largest stock of guaranteed used professional equip 
ment. Established over thirty years. Mid-West Photo Supply Co., 
27 E. Adams St., Chicago, Ill 5-1 





Ask for literature on all Amglo Speedlight Units. 











MAKE YOUR prints easier, much faster, with an Easomatic 
multiprint easel and your present equipment; inexpensive. 10 
days free trial. Sold direct from factory to you. Write for 
literature. B.M.D. Mfg. Co., Lakeview, Ohio 5-1¢ 


PRINT FLATTENING SOLUTION C O L O R 


Impartial, independent testing laboratories, 
comparing BFi No. 20 with the three other 
most widely sold flattening solutions, show: 
BFi No. 20 makes prints lie really flat. . 


@ in less time : - 
@ at less cost (more prints per gallon) Phot-O- Chrome 


@ and provides better gloss 
@ use with any standard drying equipment 
Eliminates brittleness — no more cracking and 
crazing, even in dry winter atmosphere. CLEVELAND COLOR SERVICE 


3974 East 131st Street 
Dept.P.P. Cleveland 5, Ohio 


product of BROWN-FORMAN Industries, Louisville, Kentucky 
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Most popular color process of all 


— Marshall's LOW cost assures big profits for YOU. 
— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 


To work with Marsialls Photo-Oil Colors are standard with the country’s leading 

use regular, economical MATTE finish — no photographers and colorists. Backed by over 

special process prints are necessary. 20 years of scientific research, these colors 
Every print you make with Marshall's assure clean, clear tones of remarkable 

Photo-Oil colors reflects your high standard uniformity. 

of workmanship. You can always remove 

the color and start over again to attain the NEW! AIR FORCE BLUE 


finest professional touch. for coloring photographs of members of the 

Marshall’s Photo-Oil Color process offers Air Forces of the United States, and other 
you true-to-life, natural hues exactly where countries. Also, MARSHALL’S KHAKI and 
you want them. Marshall's Photo-Oil Colors NAVY BLUE. 


MARSHALL’S puoto-on cotors 


John G. Marshall Mfg. Co., Inc., Dept. J-5 167 North 9th Street, Brooklyn 11, N. Y 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto | 





DESIGNED FOR PORTRAITURE 
THE 


ness aang 


Top ranking Profession 
al Photographers and 
Newspaper Art Depart 


ments prefer Paasche 


ite ‘ Airbrushes because of 

Se their finer control in 

3 4.5 a : exacting detail render 
j ng 

Coated . > They prefer Paasche 


“V Junior,’ wee al i 


In Iris or "V.2"" | Airbrushes 


because they have 
Mount Jouble-action control 
which permits instant 
change of color flow 
A product of Ensign Ross Ltd., makers of lenses from fine line to per 
since 1830. The Xpres F/4.5 is particularly suit fectly atomized patterns. They also have capacity for fine, fast 
} detail retouching 

able for ortraiture and is availabl with all ° 
| : . : . : Paasche ‘‘AB‘‘, ‘‘The Fine Arts’’, Airbrush surpasses all air 
brushes in control of opaque colors, without clogging, making 
( in addition to ensuring greater brilliance finest free-hand drawings and retouchings possible. It 


urfaces “coated,” which increases its speed by 
20¢ applie 
ma ve and free dom from “flare ’ a fine or coarse stipple for different textures, and rapid change 
of color 

Angle coverage 58 The artistic, colored Paasche Art Catalog is yours for the ask 


Focal Length 8 Y,"' rer 12" - 2 erie - many unlimited possibilities obtainable with 
List $120.00 $165.00 $250.00 | ‘aie 


See it at your dealer or write to 


ALCO PHOTO SUPPLY CoRP.| | Basehs Lhaukl, 
902 Broadway New York 10, N. Y. ° 


1 
931 W. DIVERSEY CHICAGO, ILLINOIS 


Paasche Airbrushes for 
Air Painting at its very best. 
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58 Day Street 


Coloring Copy work 
Water Colors Air brush specialty 
Rubbed in oils Restoration work 
Heavy Oils Reproductions 
Printing Enlargements 
Retouching 





SPRAGUE - HATHAWAY, INC. 


Serving The Professional Photographer since 1874 


Catalogue Upon Request 


West Somerville, Mass. 


Albums Photo Mounts 
Frames Custom made 
Mouldings Folders 
Moulding-Supplies Easels 

Mats 








THAYER & CHANDLER /. 


‘t s/i 


fer the 
SEND FOR CATALOG 
Number 52 


VIO WEST VAN BUREN Steff. CHICAGO 7, ILLINOIS 





of THE PROFESSIONAL PHOTOGRAPHER each 
month, The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


oe 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly re- 
moved at any time. All issues open flat. 


Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 





SCHOOL PHOTOGRAPHERS—Process 35mm or 70mm film auto- 
matically. Bridgamatic develops and dries quickly. Pays for 
itself. Reasonably priced 16mm Reversal, negative/positive 
models available. Dept. PP—-S.O.S. Cinema Supply, 602 W. 
52nd St., New York 19, N. Y. 4-3 
PHOTO STUDIOS bought, sold, leased. All types, sizes, loca 
tions. National Studio Brokers, 3143a S. Grand Bivd., St. Louis 
18, Mo 5-1 
FOR SALE — 11x14 Century Studio outfit, $245.00; 8x10 
Ansco Studio outfit, gray, latest model, $325.00; 8x10 Cen- 
tury Studio outfit, latest model, $300.00; 5x7 Ansco portrait 
outfit, with split back, $75.00; 8x10 Elwood enlarger, $95.00; 
5x7 EK autofocus, Model B, 72” F/4.5 Kodak lens, $200.00; 
Model D, $275.00; Model E, $300.00; EPCO portable speed 
light, Model PD40, $95.00; Add-Flash portable speedlight, 
$110.00; 4x5 Speed Graphic, Graflex back, Ektar F/4.7 127mm, 
Supermatic shutter, RF, $150.00; 4x5 Crown Graphic, Graflex 
back, Optar F/4.7 135mm, Graphex shutter, RF, $200.00; 
3%sx4%e Speed Graphic, Graflex back, Meyer Gorlitz F/4.5 
13.5cm, Compur shutter, RF, $125.00; 3%x4'% Super D Graf 
lex, automatic diaphragm, RB, Ektar F/5.6 190mm, $125.00; 
3%sx4%e Graflex, Series D, Tessar F/4.5, R.B., $60.00; 3%x4% 
Graflex cut film magazines, $18.00; Kodak dry mounting press, 
$100.00; Photogenic fluorescent (five tube) light, with stand 
$125.00; Photogenic Varibeam spotlight, with stand, $50.00; 
Photogenic modeling light, with diffuser and stand, $75.00; 
fluorescent (four tube) light, $25.00; Pako print washer, auto 
matic, $150.00; 11x14 contact printer, $50.00; Pako print 
dryer, Liberty model, gas, $175.00; HR print washer, $35.00; 
8x10 and 5x7 negative numbering machine, $30.00; split 5x7 
numbering machine, $25.00; 5x7 numbering machine, $20.00; 
home portrait light stand, $19.00; 4x5 numbering machine, 
$15.00; Weston Master, Model 735, $20.00; Sync-check, Type 
A, $5.00; Graflex Optar F/4.5 6%”, Graphex shutter, $25.00 
Write Rialto, 613 East 187th St., Bronx 58, N. Y 5-1 


PLASTIC-SEALED PHOTOS 


ADDS NEW BEAUTY AND PROTECTION 


Inexpensive service to the profession assures lifetime 
protection from wear, soiling, curling — looks expensive 
and rich, yets costs as low as 10c each for Wallet Size 
(2x32) in quantity. 

Same Day Service 
Send for Free Samples and Price List 


Chicago Plastic-Seal Laboratory 


5129 W. FULLERTON AVE CHICAGO 39, ILL. 














and School Work — Send for Descriptive Literature. 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — that camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic paraliax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That Is a ‘‘MUST’’ fer Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 
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Organizations 


City 


Headquarters 
Hotel 


For Information 
Write 





Maine Prof. 
Photog. Assn. 


Portland 


Eastland Miss Adelaide Anderson, Sec., 
14 Lisbon St., 


Lewiston 





Soc. Photog. 
Engineers 


West Point, U. 
oe 2 


S. Hotel L. 


A. Root, Conf. Com., 
Thayer 


37-01 3ist St., Long Island 
City, N. Y. 





Photog. 
ssn. 


Florida 
A 


Tampa 


Tampa 


Richard Phillips, Sec., 1107 
Terrace 


S. Florida Ave., Lakeland 





Illinois 
Photog. Assn. 


Peoria 


Pere 


G. H. Pilon, Sec., 
Marquette 


208 N. Neil St., Champaign 





Texas Photog. Assn. 


San Antonio 


Plaza Vernon L. 
181 N. Sam 


San 


Booth, Sec., 
Houston St., 
Antonio 1 





Tennessee Prof. 
Photog. Assn. 


Knoxville 


Andrew 


D. E. Dickerson, Sec., 
Johnson 


Box 300, Shelbyville 





Prof. Photog. Assn. 
of California 


Long Beach 


Wilton Nan Wallace, Sec., 


6114 Medau Place, Oakland 





Photog. Assn. 
of Nebraska 


Omaha 


Paxton Carl FE. Landgren, Sec., 


1009 B St., Schuyler 





Virginia Prof. 
Photog. Assn. 


Richmond 


John Marshall Charles Kiraly, Sec., 1513 W. 


Main St., Charlottesville 





Minnesota Prof. 
Photog. Assn. 


Aug. 3-! St. 


Paul St. 


Paul Don. Rickers, Sec., 


Worthington 





Rocky Mountain 
Prof. Photog. Assn. 


Sept. 13-15 


Denver 


Albany Lerwell Lucas, Sec., 2917 


Holly St., Denver, Colo. 





Photog. Assn. 
of New England 


Sept. 13-15 


Swampscott 


New Ocean 


Anton Hanania, Sec., 26 
House 


Emerson St., Newton, Mass. 





Prof. Photog. Assn. 
of Louisiana 


31- 
1954 


Jan. New 


Feb. 1, 


Orleans 


Monteleone Donald D. White, 


Virginia Ave., 


Sec., 705 
Bogalusa 





Arkansas Prof. 
Photog. Assn. 


Feb. 13-15 Fort 


Smith 


Goldman Don Winters, Sec., 
2605 Kavanaugh St., 


Little Rock 





Photog. Assn. 
of Michigan 


Feb. 


28-Mar. 2 





Lansing 


Frank LeClear, Sec., 
508 Hollister Bldg., Lansing 








FOR SALE 18” 
All at half price 


Verito F/4; 
Edwards, 


also 8x10 D2 with Goerz 
3054 Arunah Ave., 


12” 
Baltimore, Md 
5-\« 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
@ postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when employ- 
ers fail to accord this courtesy to employees. 











COMPETENT HOME portrait crew manager wanted. Must have 
organizing cbility. State experience and pay expected in first 
letter. Hammond Company, 303 North Ash, Wichita 7. Kans 

2-4c 


STUDIO PHOTOGRAPHER to manage established ground-floor 
Michigan studio Pleasant working conditions Salary plus 
bonus. Kendale Studios, Grand Rapids, Mich 4-2 


HOME PORTRAIT unit needed to operate in and out of Denver 
Unusual split profit deal. See ‘‘feature’’ 
this magazine. Peter Berkeley, 
Colo. 


article in March issue 
Palace Hotel, Denver, 
43 


Brown 


PERMANENT POSITION and unusual 
able man with some studio experience 
ing. Send recent photograph of self, give references, details on 
training, experience, and salary. Genelli Studios, 711 Pierce 
St., Sioux City, lowa 5-1 
WANTED — EXPERIENCED 
who is ambitious to succeed 
agement of studio. Write 
this journal 

WANTED: SALESMEN for eastern 
territories 


opportunity for depend 
in darkroom and print 


commercial 
and 
giving 


photographer 
become interested in 
full to 1-90 


one 
man 
particulars care 


5-1c 


midwestern and southwestern 
Should have selling exper 
West Somerville, Mass 5.1 


Full time representation 


ience. Sprague-Hathoway, Inc., 
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AT LAST! FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 


. for a quicker, sharper retouch ly efficient production methods enables us 
ing point, than you can get by Other this service at relatively low cost. 


hand... use the ALSO @ Repair and Rebuild 
OTHER SIZES 


J studio equipment 


i> -« $480 @ For Sale: 
LEAD slows 
SHARPENER rf rowed paevony 


The Adams Lead Shorpener, Hoffinan Svaloulendl Camere Repait Serwies 
perfected after 4 years of 
experimentation, quickly puts 18 Monticth St. > Bklyn 6, N. Y. 
a sharper point on retouch 
ing leads than you can get 
by hand, and without the LADY RETOUCHER, receptionist. Steady work year round 
usual mess you associate letter, stating experience, age, references, photo, et Fisher 
with a sanding board. All Studio, Box 2036, Fairbanks, Alaska 5-1 
the ee Bead aoe Bhi IDEAL OPPORTUNITY for above average man (35-45) who has 
you are ready to retouch with a perfect thorough knowledge of every phase of photography and can 
sharp, long-tapered point Does not create beautiful portraiture. Good salary - plus commission 
break leads on gross after 90 days. Woman owns. Would consider selling 
Simple to operate; no complicated an interest if work desirable. 15 year old — first class quality 
mechanism to get out of order. studio. Heart of downtown Kansas City. Interview at applicant's 
$12 5 postage prepaid if cash expense. Write H-34 care this journal 5-1« 
. with order. Satisfaction NEEDED, AN EXPERIENCED photo finisher, for summer resort 
guaranteed or ide celal back. Write business; covering group shots, commercial and small roll 
for further particulars . finishing. Write Mrs. J. Glenn Thatcher, c/o Thatcher Studio 
Adams Retouching Machine Co. Lake George, N. Y 5.1. 
737 Lincoln Street, Denver 3, Colorado 
MAYFAIR STUDIO 
780 Madison Ave., New York 21, N.Y 








Send 


PERMANENT POSITION for male or female, quality portrait 
photographer. Must be good darkroom technician. Experience 
in wedding coverage will be helpful. Send letter stating exper 
ience, age, expected salary, reference, etc Marvin Harris 
Studio, 109 St. Charles, Brenham, Texas 5-1¢ 











PHOTOGRAPHER ~ MANAGER for long established ground 
floor studio in Ohio city of 25,000. Prefer one who is 
interested in buying studio. Owner ill. Must be neat, aggressive 
and trustworthy. References required. Please state salary de 
sired. Write G-19 care this journal 5-1 





STUDIOS FOR SALE 





COMPTON COLLEGE official portrait and commercial studio 
Must sell by June. Boulevard corner of campus. Studio space 
36x50. Fully equipped; studio and commercial cameras, speed 

NEW, LOW-COST PROFESSIONAL light units, stock, furnishings. Newly decorated. Established 
RICHARD PRINT W ASHER 1936. Open for reasonable offers. Inquire L. Seaward Brown, 


225 W. Olive St., Compton, Calif. 3-3c 





” 


ond an NORTH CAROLINA studio, town of 10,000. Portrait, 
a ashes 125 ' 


more DW &xl 
in 25 min 
Handles 16x 
@ Patented 3-jet 
action for 
nstant washing 


commer- 
cial, school, wedding. Only studio in county. A fine buy at 
$6,500.00. Write B-47 care this journal. 4-2 


a4Aa wm a 
enter drain fe 


s hypo faster / 74 FINE-AND INEXPENSIVE 


This heavy-duty model is made nomical te - g 
durable, acid resistant Royalite na suas : e “ . Wael Photo Frames 
; y dealer or ma ; . ssh ’ Price $1 29.50 ; a 100°° 
RICHARD MANUFACTURING CO. 


. ] + PICTURE FRAME MOULDINGS ~ 
5914 Nobel Mon Suys, Goult / + PICTURES, ‘FRAMES; AND MIRRORS 


Write for FREE Catalogs 


MANUFACTURED BY 
Name of local dealer 


sa | / GEORGIA ART, SUPPLY. COMPANY 


280 GARNETT ST., ATLANTA 3, GA. 
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Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger Photo Supply Co., 


1091-3-5 South 
Main Street; 52 East Mill Street. 


MINNEAPOLIS 2, MINN.—Eostman Kodok Stores, 
South 5th Street. 


inc., 114 





ALBANY 7, N. Y.—Camera Exchange, inc., 116 State Street 
AUSTIN 21, TEXAS—Capita! Photo Supplies, 2428 Guadal 





NASHVILLE 3, TENN.—Geo. 


ad Dury Compony, 420 Union 
Street. 





Street. 
BALTIMORE 1, MD.—Eastman Kodak Stores, 
Charles Street. ; 
BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.-—Joseph Smith, 735 “Fulton Street. 





inc., 309 North 














BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street 


CHICAGO 2, ILL. —Eastman Kodak Stores Co., 133 | North Wa- 
bash Avenue. 








CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 


Street. 





CHICAGO 6, ILL.—Nerman-Willets Co., 316 West Washington 


Street. 
CINCINNATI, 
Street. Ae 
DALLAS, TEXAS—Eastman Kodak Stores, 
Street, Box 1710 poo 
DENVER 2, COLO.—Eastman Kodak Stores, 
fornia Street. 
INDIANAPOLIS 9, 
Capito! Avenue. 





OH1O—Eastman Kodak Stores, Inc., 27 West 4th 





Inc., 2012 N. Akard 





Inc., 1635 Cali- 





IND.—The H. Lieber Company, 440 N. 


NEW ORLEANS 9, LA.—Eoastmon Kodak Stores, 
__ Street. 

NEW | YORK 17, N. Y¥.—Grand Central Camera Exchange, Inc., 
1 East 43rd Street 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902 
910 Broadway. 

NEW YORK, N. Y. _—Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, Me Ve 

NEW YORK CiITY—George Murphy, inc., 57 East 9th Street 

NEW YORK CITY—Willoughby’s Inc., 410 West 32nd Street. 


PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 


nut Street. ce ae 
PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc 
Street. 
PITTSBURGH 22, PA. _—Liberty Photo Supply, 
ST. LOUIS 2, MO. —wW. Schiller & Co., 
SAN ANTONIO, 
<a 
SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
SEATTLE, WASH.—Eastman Kodok Stores, 
Avenue 


SYRACUSE 2, N. Y.—Francis Hendricks Co., Inc., 339 South 
Warren Street. 


Inc., 928 Canal 











, 606 Wood 


436 Wood Street 
- [ Inc., 1101 Clark Ave 
TEXAS—Southwest Photo Supplies, 403 Ave 


Inc., 


1319 Fourth 





KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. anced. 

LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc. 
Hill Street. 

MEMPHIS, TENN.—The Memphis 
South Court Avenue wah 

MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 
Milwaukee Street. 





» 643 South 





Photo Supply Co., 123-125 





745 North 








PORTRAIT, COMMERCIAL, Detroit, Mich 
years. Active negative file; large stock. Will net selling price 
few months. $5,000.00. Doctor's orders. Write $-63 care this 
journal 5-1 
STUDIO AND CAMERA supply store, 
in city of 25,000 on west coast of 
couple 


Established thirty 


established 
Florida 
Retiring. Write B-48 care this journal 
MODERN STUDIO, well equipped, 
Have another studio, 
$-62 care this 


FOR SALE: Only ground floor 
in prosperous city of 25,000; 


twenty yeors 
Can be run by 
5-lc 


eighteen years in business 
can’t take care of both. $6,500.00. Write 
journal. 5-1 


portrait and commercial studio 
county seat with drawing power 
of 100,000 Excellent downtown location Well equipped 
School contracts. Will sacrifice becouse of ill health. Write 
G-18 care this journal 5-1 


CHICAGO: LEADING studio in district 
modern well equipped. Low overhead, 
down and terms or $3,500.00 cash 
Write S-61 care this 


PORTRAIT 


Kodatron speed lights, 

long lease. $500.00 
Selling to settle divorce 
journal 5-1 


COMMERCIAL studio and 
floor location. Established 16 years 


business, fully equipped. Open for 
necessitates selling. Write N-41 


camera store, 
in northern lowa. Going 
reasonable offers. Health 
care this journal 5-1 


ground 


TOLEDO, OHIO—George |. Kohne, Inc 


WASHINGTON 1, D. C.—Ffuller & 
Street, North West. 


WICHITA, KANS.—Lawrence Photo Supply, Inc., 
Douglas. a 


, 602 Summit Street 
d‘Albert, 815 Tenth 





Inc., 


409-411 West 


WASHINGTON 4, °D. ¢. —Brenner Photo Co., 


933 Pennsylvania 
Avenue. North West. 


SOUTHERN PENNSYLVANIA 
seat. Excellent business in good 
No competition. Younger man could 
retiring. Write M-32 care this journal 
PORTRAIT STUDIO. Excellent 
Owner retiring after 34 


Long established studio in county 
with low overhead 
double business. Owner 


5-1« 


reputation 


location 


equipment, excellent 
years. Sell or lease. Meet me at 
the conventions in Chicago or Long Beach, Calif. Jean Milo 
1377 - 9th Ave., San Francisco 5-1 


PORTRAIT STUDIO for sale, 
part of equipment and rent 
over 50,000. For further 
136% N. Main St., Lima, 


fully equipped, or 
studio. Best location in city of 
particulars write Keefer's Studio, 


Ohio 5-1 


will sell any 





PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
. @ finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


pia’ te OSBORNE LABORATORIES 


Price List 
MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 














STROBOFLASH II 
Rapid Recycling Time : 
Perfect for Weddings a 


STROBO RESEARCH MILWAUKEE 


STROBOFLASH 
100 watt second dry bat 
tery portable 
2. o.2 
to 4 
flashes 


uses 
lights 
seconds between 
approxi 
2000 flashes on 
batteries 
black and white 
number of 220 
duration 1/1000 


mately 


guide 
flash 
seconds 
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SITUATION WANTED ond HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS 


HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


WILL SELL or want photographer with full time wife assistant, 
buy interest established studio, take full management, later 
purchase balance from profits. Will guarantee starter income 
Dean Studio, Encinitas, Calif 5-1 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted’‘ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 











COLORIST, EXPERT, wants position with production § studio 
Quality work. Can also finish copy prints. Hard worker. Will 
go anywhere. Greene, Box 225, Madison Square Station, New 


York 10 5-1c 


COMMERCIAL PHOTOGRAPHER, experienced in color and black 
and-white, would like position with firm offering possibilities 
of advancement along with permanent employment. Write O-36 
care this journal 5-1¢ 


TOP NOTCH photographer, portrait and commercial, available 
at once. For information and details write 126 Pearl, Balboa 
Island, Calif. Phone Harbor 4386W 5-1¢ 
FIRST CLASS all around photographer desires position in por 
trait and camera repair shop Married, dependable, sober 
$50.00 week or salary and commission. Write K-72 care this 
journal 5-1 





DRY MOUNTING PRESS 


This outstanding development in dry mounting 
presses is now considered the “last word.” It is 
provided with automatic thermostatic control, 
together with automatic paper pressure control, 
compensating for paper thickness variation. See 
your dealer and write 


DAYTON ROGERS MANUFACTURING CO. 


Minneapolis 7, Minnesota 
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Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 

MAKE ALL CHECKS PAYABLE. and address correspondence, to 


Charles Abe! Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago 
4 6 4.4 
PROFESSIONAL RETOUCHING, quality guaranteed, prompt 
service. 3x5, 50c; 5x7, 7Oc. Arthur Crowell, Professional 
Retoucher, 25 N. Phoenix, Tulsa, Okla 2-4c 
PASTEL PORTRAITS —- new and charmingly different — oil 
techniques, contour tinting. Elizabeth L. Carver, 155 West 
Main St., Bennington, Vt 3-tf 
CUSTOM RETOUCHING for the professional photographer 
Personalized attention. Skillful corrections. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 
St., Dept. A, Hartford 5, Conn. -3¢ 
COLORING — PRINTING — RETOUCHING. Quality guaran 
teed. We have served the professional photographer since 
1874. Sprague-Hathaway, Inc., West Somerville, Mass 5-tf 
RETOUCHING SPECIALISTS. A business, not a sideline. Enter 
prise Retouchers, 12716 Sprecher Ave., Cleveland 11, Ohio. 5-1« 
O\iL COLORING. Professional artist. Guaranteed to please 
Reasonable rates. Prompt service. Ruth Alfred, Whot Cheer, 
lowa 5-1¢ 
EXPERT RETOUCHING and etching. Mail orders promptly de 
livered. Irmgard Schumann, 1527 N. McCadden P!., Hollywood 
28, Calif. Phone HE 5835 5-\c 
RETOUCHING GUARANTEED by Baldwin‘s Studio. Prompt serv 
ice. 3x5 Deluxe 50c per head. Box 353, Sta. A, Atlanta, Ga 
Amherst 2280 5-3« 
EXPERIENCED RETOUCHER. Prompt and careful attention to 
mail orders. Les Oestreich, Box 172, Beaver Dam, Wis 5-1¢ 
RETOUCHING AND ETCHING correctly done. Free sample. Re 
touching Artist, 854 Church St., Lynchburg, Va 5-\c 
AIRBRUSH RESTORATIONS — black and white or color. Light 
and heavy oils. Send trial order. Ann Shelton, 207 Union St., 
Bennington, Vt 5-1¢ 
COMMERCIAL — PORTRAIT negative retouching. All corrections 
Best quality. Q. W. Piper, 8 E. Huron St., Chicago 11, Ill. 5-3 








For Ease in Darkroom Work! | 
| Stainless Steel Processing Equipment 


Sold Through 
Dealers Only 


a Manufacturers of 
e TANKS 
e TRAYS 
e SINKS 

e COLOR MACHINES 


Send for Catalog 


Grafic Stainless Steel Prod., Inc. 


64 West Illinois St., Chicago 10, Ill 











Seruice to the Profession 


High grade enlargements for Portrait and Commercial Stu 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 


Attractive Pencil and Pastel Sketches from your negatives Many professionals remember my book Money 
si ese te Ta , | Making Ideas for Portrait Studios, published 
' aintings on canvas ainte: ree anc. vai ourse . . 
of the cealce of a well ‘established institution with yin in 1931, sold out and long out of print. 
equipment and an expertly trained staff of artists. Orders for it still come in from those who 
have seen copies, those who bought it write 

’ to ask why | don’t publish a new one, while 

omnes BLUM'S PHOTO ARTS others who bought my more recent Profes- 
. Wells St. Chicago 10, Hil. (i i : 

sional Photography for Profit and, following 

its precepts, have established successful stu- 


dios, keep asking for a new one on how 
Sols f to go after more business. 
PHOTO-CLOTH So here’s my newest book: 


no paste—no waste—ready cut 
to convenient sizes 


Write for Price List. 











covering all types of business promotions 
and sources of new accounts for both portrait 
and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
PHOTOGRAPHIC candid weddings to small-town fashions, 

newspaper, direct-mail and radio advertis- 

New Extra Fine Grain Developer ing ideas, form letters and the like. Literally 
PROMICROL a mine of ideas all integrated with a detailed 

hos tena sia as aimee 100 | cross-referenced index so that in a moment 
950 cc (32 oz.) 2.00 10 litre (2-1/5 gal.) 10.75 you can put your finger on any number of 
FS 4+ SOP Fy ee ee died ways to tackle your immediate problem. This 
send etna SHOTS contelning ‘bergen ee is not a reprint or a rehash of the old book, 


but all entirely new material. 
GEO. INC. 


57 East 9th Street New York 3, N. Y. 























JUST FLIP A SWITCH ... 


and the Remarkable New INDUCTOMATIC MULTISTROKE Electric 614x914 280 Pages 
Retouching and Etching Machine gives you any kind or method 

of stroke or oscillation: lateral or Cloth-Bound 

horizontal stroke; dot pattern; 

blended arc or semi-check pattern; 

“abrading’’ method Smoother, 

faster, easier retouching for nega- 

tives to 8x10; easily adapted for 

100’ rolls 70mm film. Commercial 

studios also will find many uses 

for this machine. Ask your dealer (in Ohio add I1c for sales tax) 

or, if he cannot show if to you, 

write us and send his name 


DEALERS: Write fer detotte. Charles Abel Incorporated 
The H. K. Williams Co. MOLINE, ILL. 519 Caxton Building Cleveland 15, Ohio 
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The HOLSON "CORONET" 


Multo Removable Binder 


More than just a photo album, the Holson “Coronet” is a distinctively designed and 
durably constructed book that has rapidly become the favorite of wedding and 
commercial photographers and their customers. 


For WEDDINGS .. . the richly contour padded du Pont Moire Fabricoid covers in 
lustrous ‘Wedding White’’ will outwear leather. The fabric is washable and scuff 
proof. Available with gold embossed “Our Wedding” or no inscription. 


For COMMERCIAL use . . . the heavy gauge acetate sleeves over White or Black 
album paper will protect your photos even under continuous handling. The chrome 
finish, sturdy multo rings provide strong, attractive binding — open and close easily 
and conveniently. Colors: White, Blue, Maroon or Green. 


The “Coronet” is available in a complete assortment of sizes from 4x5 to 11x14. 
Order directly from your dealer or stockhouse. 


See the complete line of fine Holson albums and photo- 
graphic accessories. Write today for free catalogue 


Holson Binders, Inc. 762 Wythe Avenue, Brooklyn 11, N. Y. 
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RAPID LIQUID 
FIXER 


WITH HARDENER! 2 
*APID ACTING —READILY PREPAF 


SOLUTION A 
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1 GALLON 


va uireesy 














“Shims se 0 0 Vi 
EASTMAN KODAK COMPANY 


Kodak Rapid Liquid Fixer (with hardener) 
comes in concentrated liquid form, ready 
for dilution with water. In bottles to make 
1 gallon, it’s only $1.30; the 5-gallon size 
is just $4.72. 


Get negatives and prints FASTER wth 
Kodak Rapid Liquid Fixer with hardener 


When you're really rushed, your chances of producing 
good prints are better with Kodak Rapid Liquid Fixer 
in your tanks. 

With it you can fix films fast... have them hard 
enough to print wet. You can use Kodak Rapid Liquid 
Fixer for your prints, too. 


Prices subject to change without notice. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





. 
7 Have All These Advantages with Kodatron Studio Speediamps 


~ 


now...at a new low price 


Cool Light—for posing your subjects—appreciated summer and winter. 
No perspiration beads for sitter or retoucher to worry about. 

Thrifty Light—takes 500 watts only during 10-second charging period. 
At other times, draws but 60 watts per lamp. 

Film Saving—Every negative is unmarred by accidental moves or squints 
by your subject, and it’s perfectly exposed. 

Easy-to-Sell Pictures—Natural expressions, caught at the most expressive 
moment, make the kind of pictures customers want—and re-order. 


NEW LOW PRICES 


One-lamp outfit—One Kodatron Studio Speedlamp, 
with Power Unit—$365. 





Two-lamp outit—Two Kodatron Studio Speed- 
lamps, with one Power Unit, one Extension Lamp 
Cable—$600. 


Three-lamp outfit—Three Kodatron Studio Speed- 
lamps, with one Power Unit, two Extension Lamp 
Cables—$835. 


Kodatron Studio Speedlamp—Provides light of al- 
most sunlight brilliance—1/5000 second with one 
lamp; two or three lamps, 1/10,000 second. Ideally 
color balanced. Each outfit includes 60-watt mod- 
eling lamp, Lamp Stand, Reflector with “barn 
doors” and diffusion screen, Kodatron Flashtube, 
Modeling Lamp, Power Unit with dolly and cord, 
Push-Button Trip Cord, Photocell, and Photocell 
Protector, complete, ready for operation. 


Kodatron equipment is available from most 
Kodak dealers on an extended payment plan. 


Prices subject to change without notice. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





